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This paper is one of the main outcomes of the 

CREDinGREEN project, which addresses the 

difficult situation in which European tourism 

currently finds itself: On the one hand, it is an 

important global industry and represents the 

third largest socio-economic sector in the EU. 

It has been hit hard by the restrictions im-

posed by the Covid-19 pandemic, which al-

most completely paralysed cross-regional trav-

el for almost 2 years. As a result, many liveli-

hoods were severely jeopardised, particularly 

among SMEs, which account for more than 

90% of tourism providers. In addition to the 

hard economic figures, we should not underes-

timate the significant socio-psychological func-

tion that travelling and holidays nowadays 

plays within our society: not being able to or – 

even worse – not being allowed to undertake 

them leads to considerable personal frustra-

tion and generates potential for social conflict. 

On the other hand, tourism - especially when it 

involves the masses – leads to  very negative 

impacts in many other areas, as it is neither 

environmentally friendly nor sustainable. For 

this reason, the strong post-pandemic growth 

rates may bring a big smile to the faces of 

tourism managers and economists, but they 

cause deep sorrow among environmentalists, 

Green Deal policy makers as well as among 

local residents who are fed up with over-

tourism threatening their culture, resources, 

future prospects and quality of life in general. 

It will be difficult to find compromises here 

between economic growth and ecological sur-

vival as well as between the benefits of the 

present and the necessities for the future - but 

there are no alternatives! 

In our paper, we want to address such prob-

lem areas, but also point out innovative solu-

tions in order to raise awareness, start discus-

sions and, above all, initiate and advance po-

litical processes. We are convinced that educa-

tion and learning are the most important fac-

tors if we want to achieve the green transition 

at all, therefore, we focus on information and 

knowledge transfer as well as on the acquisi-

tion of green skills. As the CREDinGREEN pro-

ject is dedicated to the education and training 

of SME managers, this paper deals mainly with 

higher education (HE) and vocational educa-

tion and training (VET) issues. But actually, we 

should start teaching ecological values and 

sustainable behaviour in early childhood edu-

cation and it must continue throughout the 

school journey, the VET sectors (including con-

tinuing VET), HE, and all forms of general adult 

education, right up to senior learning. 

The question is, whether or not our education 

systems and policies are prepared for this. It 

will probably be necessary to carry out com-

prehensive reforms of national education pro-

grammes at all levels and adapt curricula ac-

cordingly. To inspire and support political deci-

sion makers to move this process forward, we 

want to provide feedback about how things 

are dealt with from a grassroots perspective, 

what approaches are being pursued, what so-

lutions have been developed, what lessons 

have been learnt and what recommendations 

sound promising for the future. 

We therefore asked experts from within and 

outside the project group to write key contri-

butions concerning this topic and to present 

their examples of good practice. In addition, 

Editor’s note 
— Michael Schwaiger — 
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we present 20 thematic EU projects that allow us 

to gain insights into their approaches, work and 

results.  

However, apart from green tourism, our project 

had another focus of innovation. When we pre-

pared for the application back in 2021, the Euro-

pean Commission (EC) promoted the concept of 

micro-credentials. At first there was hardly any 

reliable information available, but it also seemed 

that this was a new instrument for defining and 

accrediting (shorter) further education measures 

in the post-university and CVET sectors (a kind of 

continuing education currency, similar in many 

ways to the system ECTS at university level intro-

duced successfully by the EC, but which has large-

ly failed within vocational education and training 

with ECVET). 

As we found this undertaking extremely inter-

esting and useful for training offers set up for the 

EU-level, we were very keen to get our newly de-

veloped CREDinGREEN course accredited with 1 

micro-credential by the project end. We also 

wanted to have experts writing about this inter-

esting innovation in education policy and present 

examples of good practice and successful EU pro-

jects. However, here we were sadly far less suc-

cessful than originally thought. We were unable to 

find any experts at all who wanted to contribute 

to this topic, and there are only a few EU projects 

dealing with it at all; of around 10 projects, only 

two ultimately wanted to present themselves in 

an article. What the reasons for this were, what 

successes we ourselves have achieved – or per-

haps not - in dealing with micro-credentials, what 

we have learnt from this and what others might 

have learnt from this, is also summarised in a key-

note. 

Enjoy reading ... and stay curious! 
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The Covid-19 pandemic had a 

tremendous impact upon Eu-

ropean tourism. The complete 

travel stop for such a long 

period during the years 2020 

and 2021 proved particularly 

difficult for SME owners, 

managers and employees 

across Europe. Each country 

faced different challenges, 

but the general view was that 

SMEs need input in order to 

move forward towards 

achieving greater sustainabil-

ity. Those businesses that had 

prepared for adapting them-

selves to new customer de-

mands have been more suc-

cessful in developing their 

portfolio after the pandemic 

than those without innovative 

ideas and management related to their sus-

tainability. The original idea of the project 

was to provide SME owners and managers 

with greater knowledge of sustainable con-

cepts. 

Sustainability has become a top priority in 

relation to purchasing and customer behav-

iour. In addition, the political and economic 

consequences of the Green Deal need to be 

considered and the tourism industry will be 

increasingly affected by these developments. 

As a result tourism will need to become 

much greener over the next few years. Over 

90% of companies within the tourism sector 

employ less than 10 people and for them it 

will be very difficult to find out about the 

latest trends and developments in time and 

to implement them in their daily work – es-

pecially as they are faced with the struggle to 

achieve economic survival. In many cases, 

they will not have the knowledge and skills 

to respond to these changes at all, which in 

The CREDinGREEN project 
Responding to tourism market 
changes caused by Covid-19 
and the EU Green Deal through 
micro-credential-certified 
upskilling of SME tourism 
managers  

— Rulf J. Treidel — 
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turn will mean that they will not be able to meet 

the needs of the market, leading to financial 

hardship and existential threats. To provide sup-

port to them under these conditions, infor-

mation and education is essential. 

The CREDinGREEN project provides answers to 

these requirements through three main sources 

of information: 

a) the European Survey Report on tourism’s post-

Covid-19 recovery as well as further challenges 

to be expected due to the impact of the European 

Green Deal policy; 

b) the CREDinGREEN training course (post-

graduate VET level 5+) for improving SME 

management knowledge, skills and compe-

tences in green tourism; and 

c) the Green Paper you are reading at the mo-

ment in which project results and lessons 

learnt are summarised, and which also pro-

vides keynotes and recommendations of ex-

perts from all over Europe and presents rele-

vant EU projects also dealing with green and 

sustainable tourism.  

The consortium of the project was formed by 

nine partner organisations from Austria, Germa-

ny, Italy, Portugal and Romania. This enabled 

the project to collect information at the Europe-

an level in order to be able to respond to the 

needs of SMEs through a holistic approach. The 

set-up of the training course also supports the 

EC’s intention to establish an EU-wide micro-

credentials system, which should be anchored in 

national education markets by 2025.  

Overall, the CREDinGREEN training course com-

prises of 60 learning hours (comparable to two 

credit points according to the ECTS at the HE 

level); target group is tourism managers, already 

active professionally, but who are in need of 

new knowledge and skills in order to adequately 

respond to the challenges of enormous green 

developments and demands within tourism. The 

training syllabus consists of 20 learning units 

concerning the following main topics: 

• EU Green Deal 

• Marketing Green 

• Food & Bio 

• Energy & Efficiency 

• Circular Economy 

This VET course is based on the latest market 

development studies. In addition to comprehen-

sive literature and data analyses, we have con-

ducted three European wide studies ourselves in 

order to meet the highest research criteria. 

Therefore we can ensure that the most up-to-

date data is used so that  the demands, needs 

and ideas of our main target group are incorpo-

rated into customised project results. 

Whether or not we will be successful with this 

venture will be revealed by the pilot training 

courses that 100 tourism managers are currently 

undergoing; based on their feedback and evalu-

ation, the CREDinGREEN training course will be 

modified and published in English, German, Ital-

ian, Portuguese and Romanian by March 2024; 

all materials are accessible via the project web-

site, and the main content of each of the 20 

learning units will also be available via our YouTube 

channel (launch: January 2024). 

A further objective of the pilot training is to 

spread news about the project throughout Eu-

rope’s SMEs. To support these activities, dissem-

ination events are being held in all partner coun-

tries, culminating in the presentation of the pro-

ject at the world's largest tourism trade fair, ITB 

Berlin, in March 2024. All of these activities will 

provide new approaches for innovative manage-

ment and the education of SME within Europe’s 

tourism industry.  

In order to fulfil the objectives of this Green Pa-

per and to support policymakers, stakeholders 

and target groups with future decisions towards 

achieving more sustainable tourism, we would 

like to underline the following observations 

from our project work: 
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Education and Information: it became obvi-

ous that an organised process for main-

taining and improving professional skills 

within the European Tourism industry is 

needed. Information about general devel-

opments in terms of customer behaviour 

and sustainability often happens acci-

dentally and the results are therefore 

more heterogeneous. The establishment 

of the European tool for micro-credentials 

would be helpful in attracting tourism 

businesses and employees to participate 

in the process of lifelong learning, devel-

oping new skills and supporting the devel-

opment of the industry. 

 

© CREDinGREEN project group  
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Green Deal, sustainability and Farm to Fork 

Strategy: the links between the tourism in-

dustry and the European programmes needs 

to be strengthened. To develop SMEs in rural 

areas, the Green Deal policy offers many op-

portunities that remain yet undiscovered. 

The consciousness about joined-up business 

opportunities between agriculture and tour-

ism provided by programmes such as Farm to 

Fork should be raised. Networking facilities 

between agriculture, tourism management, 

local administration and European institu-

tions need to be established. 

Business resilience and regional development: 

the aftermath of the Covid-19 pandemic 

demonstrated clearly that successful and re-

silient SMEs invest in innovation manage-

ment and the education of management and 

employees. This includes the business owners 

as well. But it is not sufficient to provide just 

the material and training courses. A lot of 

companies will need direct support to imple-

ment the necessary changes into their pro-

cesses. Therefore, networking and counsel-

ling structures should be established, to 

achieve the resilient tourism SME structures 

that are needed for regional development 

within Europe.  
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Reducing our 
carbon footprint 
to make inbound 
tourism more 
sustainable  

— Petra Hedorfer  — 

With the impact of global warming becoming 

ever more apparent, there is particular focus on 

carbon emissions, of which global tourism is also 

a source. As with other areas of the economy 

there is an onus on the international travel in-

dustry to become more sustainable. The sustain-

able development goals (SDGs) agreed by UN 

member states in 2015 provide the basis for this 

change. In addition, the European Green Deal 

set a target in 2019 of reducing carbon emis-

sions to zero by 2050. 

For inbound tourism to Germany, this means 

systematically working to achieve climate tar-

gets while boosting competitiveness compared 

with other destinations. The political framework 

for this is in place: the aim is for the share of 

renewable energies to rise to 80% by 2030 and 

for carbon-neutrality to be achieved by 2045. 

The cornerstones of the national tourism strate-

gy underline this approach. 

At the German National Tourist Board, we iden-

tified these challenges early on and implement-

ed a sustainability strategy more than ten years 

ago. It aims to reduce our carbon footprint 

based on the principle of “measure, reduce, off-

set”, and we have defined three strategic scopes 

to achieve this:  
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1. Emissions for which our organisation, i.e. our 

headquarters, our foreign representative offic-

es and our sales and marketing agencies, is 

directly responsible. 

2. Indirect emissions outside of our own system, 

such as those generated by business trips, 

events and elements of our marketing. 

3. Emissions along the value chain generated by 

international travellers to Germany. In order 

to reduce these effectively, we are focusing 

our brand communications on certified sus-

tainable products, and promoting longer stays 

and off-season travel with the aim of optimis-

ing capacity utilisation throughout the year. 

We are also encouraging travel by bus and 

rail and the use of local public transport. 

This long-term commitment is already bearing 

fruit. According to a study by IPK International in 

September 2022 of 27 source markets for tour-

ism to Germany, 45% of respondents generally 

consider sustainability measures important, with 

a further 34% considering them very important. 

Germany ranks third in this survey in terms of 

customer awareness of its tourism offerings. 

The international travel industry also values Ger-

many’s positioning as a sustainable destination. 

62% of international CEOs and key accounts on 

the GNTB Travel Industry Expert Panel have al-

ready identified a shift in bookings towards 

more sustainable products. Awareness of Ger-

many as a sustainable travel destination rose 

from 66% in the second quarter of 2022 to 76% 

in the second quarter of 2023, with 63% of key 

accounts marketing Germany specifically as a 

sustainable destination. Two-thirds of respond-

ents expect sustainability-oriented travel spend-

ing to rise even more sharply over the next 

three years. 

However, we are still seeing an attitude-

behaviour gap with German visitors. According 

to the Quality Monitor survey of the German 

tourism industry for the period May 2022 to 

April 2023, only 6% of domestic travellers chose 

a certified sustainable provider. The figure for 

international visitors is twice as high. 

We are continually expanding our sustainability 

strategy with this in mind. A Sustainable Travel 

Trends data dashboard provides us and our part-

ners in the travel industry with transparency 

regarding the emissions generated, thus ena-

bling us to support the climate adaptation strat-

egies of tourism destinations and service provid-

ers. Market-specific analysis of customers with 

values-based lifestyles within the context of sus-

tainability and culture allows for targeted mar-

ket reach. We are also specifically promoting 

responsible travel. The “Simply FEEL GOOD” sus-

tainability campaign boosts the visibility of certi-

fied sustainable offerings, while the “Stay a little 

bit longer” social media campaign encourages 

visitors to extend their stay in Germany and so 

reduce the per-day carbon footprint of their 

trip.  

Through the complex interaction of market re-

search, marketing, networking and knowledge 

sharing, the German National Tourist Board is 

playing its part in making tourism more sustaina-

ble and future-oriented.  
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Currently there are many debates amongst policy 

makers and social activists concerning shortages 

of resources, over-consumption and other de-

structive actions by humankind, and how these 

impact upon climate change. Following the Covid-

19 crisis, the tourism industry’s “back to normal” 

approach has slowly been replaced by a “for a 

better future” approach that can only be achieved 

by embracing a more conscious way of producing 

and selling tourism.  

The conceptual framework for a ”sustainable, 

resilient and future proof industry transition”, 

described in the report “Circular economy in 

travel and tourism”, written by Einarsson & 

Sorin (2020, p.3), has five underlying key prin-

ciples for a thriving tourism industry in the post

-Covid-19 period: (1) rethink tourism industry 

values, purpose, competences, potential, busi-

ness models and value chains in a more holistic 

way; (2) global vs. local / how to operate within 

planetary (and local) boundaries, ensuring the 

wellbeing of everyone and reconciling the eve-

ryday quality of life of citizens with the needs 

and demands of tourists; (3) greater positive 

impact within the tourism ecosystem by imple-

menting the Circular Economy principles; (4) 

new ways of connecting existing competences, 

From linear to 
circular tourism 

Challenges and pre-requisites 
for a sustainable tourism 
industry.  

— Carmen Chașovschi — 
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resources and assets; (5) principles of the Cir-

cular Economy as a compass for daily decision-

making.  

The future belongs to sustainability and both tour-

ism destinations and tourism ecosystems should 

actively plan for the future in an appropriate way, 

to respond to these challenges.  

Transitioning from linear tourism to circular tour-

ism is a crucial step towards creating a more sus-

tainable and responsible tourism industry. In a 

linear tourism model, resources are extracted, 

used and disposed of, often leading to negative 

environmental, social, and economic impacts. Cir-

cular tourism, on the other hand, aims to mini-

mise waste and maximise the efficient use of re-

sources throughout the entire tourism value 

chain. 

 Tourist behaviour should evolve as well during 

this transition to the circular economy because 

tourists play an active role in travel organisa-

tion, such as choosing methods of transporta-

tion or accommodation options that are envi-

ronmentally friendly. However, circular sustain-

able options must be available at the industry 

level, at all levels of the travel chain. Unfortu-

nately, not all tourism actors understand the 

complexity of this sector. Due to the multitude 

of actors involved in this process, managing a 

destination is perhaps the most difficult activi-

ty within the tourism sector, with the only 

tools at their disposal being consensus, com-

munication, participatory planning and partici-

patory governance.  

To facilitate the transition to the circular tour-

ism model, implementation and action plans 

should be activated, with steps for putting the 

pillars of circular tourism into practice. These 

do already exist in several EU countries, and 

these good practices can serve as inspiration 

for several different types of organisations 

within the tourism sector. In the picture below, 

some of the actions are highlighted as exam-

ples for the implementation of circular tourism 

principles, at some levels of the service chain.  

The shift to circular tourism should be a mis-

sion assumed by all the segments of the value 

chain and by all eco-system members within a 

destination. The journey from linear to circular 

tourism should be undertaken by all the actors 

involved in the tourism value chain, or at least 

by a large part of them, by rethinking the way 

in which resources are used to deliver the tour-

ism experience.  
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Importance of 
sustainability for 
companies  

Catering to the changed 
market and requirements 
after Covid-19  

— Anna Mohrholz  — 

After the Covid-19 pandemic tourism is regain-

ing its attractiveness. Many people want to trav-

el, explore the world and finally get out again – 

something impossible during long periods be-

tween 2020 and 2023. 

While many just want to leave their immediate 

surroundings which they have been seeing for 

too long, quite a few people have come to con-

template their travels. The positive effects of 

diminished tourism during the pandemic have 

left their mark on the economic, ecological and 

social aspects of society and thus on sustainabil-

ity. Considering the at times remarkable ecologi-

cal changes, the advantage of less tourism can-

not be easily ignored. This becomes particularly 

striking when seeing dolphins making their way 

up the canals of Venice in the absence of tour-

ists or the sight of Mount Everest from Nepal.  

However, reduced tourism has also endangered 

many jobs and resulted in the loss of as much as 

935 billion US Dollars in revenue worldwide dur-

ing the first 10 months of 2020 alone (Forbes, 

Jan 14, 2021). Therefore, the sector needs to 

urgently recover and win back lost visitors and 

guests. 

However, it is not so easy anymore. The global 

pandemic has not only changed the ecology of 
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some areas, but it has also altered 

how people think about the world, 

what makes them feel safe, and 

what impact they want to have 

upon where they go and with what 

they do. All of this results in look-

ing for a more sustainable way of 

travelling and at the same time for 

more sustainable accommodation, 

restaurants and attractions at 

their destinations. 

Tips for sustainable travel have 

started to flood the internet, rang-

ing from listing companies via 

naming places to practical tips for being more 

sustainable as an individual. This goes as far as 

nations explaining their sustainable travel op-

tions on specific websites such as Germany with 

its Feel Good website (www.germany.travel/en/

feel-good/sustainability.html). Travelling sus-

tainably is associated with feeling good and do-

ing something positive, not only for oneself but 

for the entire world.  

Although sustainable travel is now on the agen-

da, it is not a new concept and is at the same 

time not so easy to execute. In 2019, shortly be-

fore the pandemic, researchers from the 

Eberswalde University for Sustainable Develop-

ment declared that sustainability in tourism be-

gan as a connection of a number of alternative 

niche markets and was later applied to the en-

tire tourism industry. However, they postulate 

that due to the manifold interactions of social 

and economic processes, there can be no tour-

ism-specific definition of sustainability. There-

fore, they stick to the term ‘sustainability in 

tourism’, which describes tourism as a compo-

nent of a wider sustainable development 

(Umweltbundesamt, Sustainability in tourism: 

developments, approaches and clarification of 

terms, 2019). This shows that sustainability 

within the tourism sector is a combination of 

influences from different, mutually influencing 

economic sectors and interacting approaches 

that subsume all principles of sustainability. 

Therefore, all tourism related companies can 

find their angle. They need to analyse their indi-

vidual factors and circumstances to find their 

way to greater sustainability. The travellers are 

asking for it. The prognosis for the market vol-

ume of ecotourism worldwide is set to rise from 

181 billion US Dollars in 2019 to about 334 bil-

lion in 2027, according to Statista, the German 

statistical institute. 

To remain attractive and be a strong tourism 

player in the years to come, it is thus inevitable 

to look seriously into sustainability – as individu-

ally as possible.  

https://www.germany.travel/en/feel-good/sustainability.html
https://www.germany.travel/en/feel-good/sustainability.html
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Sustainability as a 
development tool and 
support for the 
recovery of tourism  

EUR 25 million over three years is the 
commitment of the Italian government  

— Sandro Billi — 

The Italian government has adopted a series of 

measures to help businesses in the tourism sec-

tor, which is among the hardest hit sectors by 

the Covid-19 pandemic. In addition to the EUR 

150 million allocated within the PNRR, funded 

by Next Generation EU, the 2022 budget law 

created a specific Fund for Sustainable Tourism, 

to the tune of EUR 5M for the first year and EUR 

10M for each of the two subsequent years. The 

fund was created for interventions to promote 

ecotourism and sustainable tourism, aiming to 

minimise economic, environmental and social 

impacts whilst generating income, employment 

and the preservation of local ecosystems. The 

resources allocated have three objectives: to 

strengthen major cultural destinations through 

the promotion of sustainable tourism, mitiga-

tion of tourist overcrowding, the creation of in-

novative tourist itineraries and to de-seasonalise 

tourist numbers; to encourage ecological transi-

tion within tourism, with actions promoting in-

termodal tourism in accordance with emission 

reduction strategies; to support accommodation 

facilities and tourism enterprises in achieving 

sustainability certifications. For the use of the 

fund, the Ministry of Tourism has published 

three notices to a) realise interventions useful 

for the conception, creation, promotion, and 
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valorisation of projects that encourage more 

sustainable tourism; b) realise interventions 

aimed at obtaining sustainability certifications; 

c) set up the list of accredited bodies for the is-

suing of the environmental certifications EU Eco-

label. EMAS, UNI ISO 21121:2013; UNI EN ISO 

14001:2015; UNI ISO 13009:2018; UNI CEI EN 

ISO 50001:2018; UNI ISO 21401:2019.  

To achieve the purposes of points a) and b) 

above, interventions are considered eligible if 

they lead to: 

1. designing, implementing and promoting inno-

vative tourist itineraries useful for reducing 

tourist overcrowding in the areas with the 

greatest tourist levels, including UNESCO herit-

age sites. 

2. devising and promoting itineraries that en-

hance a region's entire heritage, including are-

as and attractions that are far from the con-

ventional tourist routes and from cities, by 

enhancing the services that transport tourists 

to areas with lower tourist densities. 

3. promoting tourist accommodation in areas 

with lower tourist densities, through projects 

aimed at redeveloping and reconverting pe-

ripheral urban areas, favouring rural tourism 

or the emergence of new tourist attractions. 

4. creating, developing and enhancing low-

emission intermodal services and routes lead-

ing to a reduction in the environmental impact 

of tourist activities. 

5. promoting intermodal transport and intermod-

al exchange systems based on the use of pub-

lic transport and bicycles, through the creation 

of bicycle parking or secure e-bike storage fa-

cilities , including near to train and bus sta-

tions, in order to boost cycling as well as the 

creation of a network of cycle paths. 

6. encouraging rural and mountain tourism, 

horse tourism and holidays in contact with 

nature, promoting bridleways, nature trails 

plus open-air stays by means of eco-

sustainable glamping and camping.  

7. encouraging and promoting projects aimed at 

spreading tourism on waterways, including the 

exploitation of abandoned stretches of state 

property, offering an alternative holiday that is 

in contact with nature. 

8. devising and implementing systems for the 

management and the containment and flow of 

tourist numbers at normally overcrowded nat-

ural and cultural sites. 

9. encouraging environmentally friendly routes 

and itineraries as well as sports and recrea-

tional activities in maritime and coastal areas.  

The first notice was published on 25th May 2023. 

The publication of the calls for tenders is in pro-

gress, and we will have to wait for the outcomes 

and results in order to make an overall assess-

ment, but the interest and resources dedicated to 

this highly topical issue is already evident.  

© Marta Posemuckel  
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Sustainability 
certifications — 
paving the way for 
responsible 
tourism  

— Julian Reingraber — 

In an era where sustainability and responsible 

practices are paramount, the importance of so-

phisticated sustainability certifications cannot 

be overstated. Across various industries, includ-

ing tourism, certifications can serve as a power-

ful tool for ensuring quality assurance, minimis-

ing environmental impact, promoting transpar-

ency, and building trust. As the public becomes 

increasingly conscious of the environmental and 

social consequences of their choices, trustwor-

thy certifications have emerged as a beacon of 

hope, guiding both consumers and businesses 

towards a more sustainable future. 

In order to steer clear of falling prey to green-

washing, it is crucial to educate oneself regard-

ing the array of certifications available on the 

market. Key characteristics for the credibility 

and reliability of a sustainability certification 

are: accessible, robust and well-defined scientif-

ically sound criteria; a well thought out system 

for compliance monitoring; valuable accredita-

tion by a reputable organisation; as well as a 

continuous ambition for improvement.  

Sustainability certifications are meant to provide 

consumers with a tangible way of assessing the 

environmental impact of their activities. By 

aligning with certified providers within the tour-

ism industry, tourists can be confident that their 
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choices contribute to responsible and sustaina-

ble practices. 

Tourism, when done responsibly, can further-

more have a positive social and economic im-

pact. Sustainability certifications can act as cata-

lysts for responsible tourism practices that prior-

itise the welfare of local populations. By ensur-

ing fair employment opportunities, supporting 

community engagement, and safeguarding cul-

tural heritage, these certifications contribute to 

the economic development and empowerment 

of local communities. Moreover, they foster a 

sense of pride and ownership among residents, 

as tourism becomes a vehicle for preserving and 

celebrating their unique cultural identity. 

One of the most significant advantages of sus-

tainability certifications is the transparency they 

bring to the tourism industry. By undergoing 

rigorous evaluation processes, businesses show-

case their commitment to sustainability and re-

sponsible practices. These certifications provide 

a clear signal to consumers that a particular 

tourism service or destination meets established 

criteria for environmental, social and economic 

responsibility. Through this transparency, sus-

tainability certifications help build trust between 

tourists and providers, allowing consumers to 

make informed decisions and forge long-term 

relationships based on shared values. 

Sustainability certifications are not just symbols of 

compliance; they are catalysts for change. By incen-

tivising businesses to adopt sustainable practices, 

these certifications drive innovation and push for 

continuous improvement within the tourism indus-

try. They create a ripple effect, inspiring other busi-

nesses to follow suit and contributing to a more 

sustainable and responsible tourism ecosystem. 

In an era of heightened awareness and concern for 

the environment and society, sustainability certifi-

cations have become essential for the tourism in-

dustry. They serve as beacons of responsibility, 

guiding tourists towards sustainable options and 

empowering businesses to prioritise environmen-

tally friendly and socially conscious practices. With 

their focus on quality assurance, environmental 

impact, social welfare, transparency and trust, so-

phisticated sustainability certifications are driving a 

transformative shift towards a more sustainable 

future for tourism. Let us use them as a key meas-

ure to collectively work towards a better and more 

responsible tourism industry.  
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The “dark side” 
of cruise 
tourism  

— Miriam Souza — 

The cruise tourism industry is important for Europe, 

contributing to its economic activity and generating 

jobs. Although it represents a small fraction, 

approximately 2%, of total global tourism, Europe is 

the second largest cruise market behind North 

America, both in terms of as a source of passengers 

and as a cruise destination. It is a EUR 2 billion 

industry when solely considering the economic 

impact of the cruise lines, their passengers and 

crews. 

Following the COVID-19 pandemic, the industry is 

still economically resilient and is expected to 

bounce back to its 2019 level of business when 

cruising had enjoyed an average growth of 7% per 

year during the previous thirty years. Consequently, 

it can be expected to continue to grow strongly, 

bringing with it, however, downsides in terms of 

pressure on destinations from both pollution and 

tourist numbers. 

Not only are cruise ships large with large numbers 

of passengers on crew on board, but they also tend 

to operate in sensitive marine environments. And 

where does all the waste end up? In the ocean of 

course, such as wastewater discharge coming from 

sewage, laundry, showers, kitchens, oil, grease and 

solid waste. Cruise ships are also notorious for their 

emissions, particularly sulphur dioxide and carbon 

dioxide. These floating cities rely on heavy fuel oil, 
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one of the dirtiest fossil fuels, leading to significant 

air pollution. Collisions and the physical disturbance 

of marine life can also be added to the list. Last but 

not least, noise pollution can take the form of 

underwater noise or from port construction and 

activities representing a further significant and 

pervasive pollutant, affecting marine ecosystems 

on a global scale. 

Since 2004 eFuturo has been a Portuguese certified 

and specialised private organisation providing 

vocational and professional training with a specific 

focus on adult skills development. With more than 

6500 students and professionals, eFuturo works 

with migrants, people with disabilities and people 

who need to upgrade their employability levels or 

those with low literacy skills who need to be 

integrated into the labour market. With an eye on 

the rise of the cruise industry, it became an expert 

in cruise ship training, but also with concerns for 

sustainable tourism and defining partnerships with 

companies that also have the same concerns. 

eFuturo’s main partners are some of the largest 

companies in the cruise industry who have 

announced that they are aiming to achieve zero 

greenhouse gas emissions by 2050. The Royal 

Caribbean Group is committed to developing more 

efficient ship hulls, improving energy efficiency on 

board, investing in a wind farm in Kansas, 

developing alternative fuels and reviewing their 

supply chain. The group also works with the World 

Wildlife Fund (WWF) to reduce its environmental 

impact, increase sustainable tourism, respect 

coastal communities and to support ocean 

conservation work. Carnival Corporation has ships 

powered by liquefied natural gas (LNG), a cleaner 

fuel. However, being able to offer a sustainable 

cruise also depends on the ports as well as on the 

shipping lines themselves. 

One important point of impact is jurisdictional 

ambiguity. Cruise ships often sail in international 

waters and visit multiple countries during a single 

trip, which makes it challenging to enforce 

environmental regulations, and cruise lines often 

take advantage of legal loopholes. 

Finally the challenge for the ecosystem is to keep 

abreast of evolving regulatory requirements and 

non-regulatory options, and advances in 

technology. Clarity on regulation can take time to 

emerge; there is often no certainty as to which 

technology is best until they reach maturity. In 

addition, cruise lines and ports must act in concert, 

with the cruise lines needing to be sure that the 

ports, and all cruise tourism industry stakeholders, 

will make the necessary investments and 

collaborate closely.  
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Coastal erosion 
mitigation in 
Tuscany  

— Stefano Gazzoli — 

Coastal erosion is one of the most widespread 

negative environmental phenomena, a multipli-

cative combination of natural causes and unfor-

tunate human interventions. According to re-

ports by Eurosion, human-induced coastal ero-

sion in Europe has exceeded coastal erosion due 

to natural factors.  

Coastal erosion results mainly from direct and 

indirect impacts due to: 

• construction of harbours, tourist and recrea-

tional facilities and hard coastal defence struc-

tures 

• land reclamation 

• regulation of river water 

• dredging 

• deforestation 

• water extraction 

• ship-induced waves 

Coastal erosion causes impact on many phe-

nomena: the ecosystem, groundwater pollution 

with brackish water, fishing and, of course, 

coastal tourism. The Region of Tuscany must 

address the problem to adequately support sea-

side tourism. The region has 270 km of accessi-

ble coastline, 97% of which is suitable for bath-

ing. There are 914 bathing establishments along 

the coast, representing 12.5% of the entire Ital-
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ian total. Tuscan seaside tourism generates 41% 

of the region’s total tourism, and 4% more than 

that of the renowned cities of art and culture 

such as Florence, Pisa and Siena. The average 

value of the 'beach capital', i.e. the wealth gen-

erated for each square metre of sandy shore, 

was estimated in 2022 to be about 2,000 Euros.  

It is easy to see how erosion represents an envi-

ronmental emergency and causes economic 

damage, considering that more than 50% of 

Tuscan beaches suffer from beach retreat. In 

the last 50 years, despite the defences put in 

place, about 2 million square metres of sand 

have been lost, with more than 300,000 in the 

last 15 years alone. In order to tackle this chal-

lenge ecologically and effectively, the Region of 

Tuscany set up a Task Force in 2020 with the 

task of preparing a master plan. Actions to be 

implemented over the next 15 to 20 years were 

identified and the investment to be made in the 

first phase was estimated at 95 million Euros, 

also counting the PNRR investments financed by 

the Next Generation EU programme. The discus-

sions about the methods to be adopted for de-

finitive remedies have not yet been fully con-

cluded, so the interventions carried out so far 

have been mainly aimed at local, urgent and 

temporary initiatives.   

At the same time, the anthropisation of the 

coastline has not stopped, and interventions 

continue, particularly in relation to port infra-

structure. The problem continues to be serious 

and costly. Employer associations representing 

companies operating in seaside tourism are be-

ginning to express their discontent about non-

structural and definitive interventions. During a 

recent conference, Confesercenti, the most im-

portant representative of businesses in the re-

gion, denounced interventions that are too gen-

eral, without a global vision, a prior study or the 

sharing of experiences. Instead of simply 

“plugging holes” without effective results, ex-

perimental structural interventions of new tech-

niques are required instead, with medium-term 

and not last-minute planning being needed to 

reduce the impact of the cost and pollution of 

transport, as well as more attention and in-

depth study dedicated to the possible conse-

quences of building infrastructures at sea.  

There are other problems too for instance at the 

regulatory and bureaucratic level, such as the 

quality of sand collected from nearby coastal 

areas. So it happens that what is suitable for 

Regione Liguria, is not necessarily good for the 

nearby Regione Toscana, leading to implementa-

tion of costs and pollution caused by necessity 

of  sourcing from more distant areas. We are 

therefore facing a problem of conservation and 

respect for the region that is already having seri-

ous effects upon environmental and economic 

sustainability, which must be addressed quickly 

even if we cannot return to the once beautiful 

and long beaches.  

© Ilya Kuznestov  
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Empowering the workforce 
for a sustainable future — the 
role of vocational education 
and training (VET) in 
European Green Deal 

— João Gonçalves — 

In alignment with the vision of cultivating a mod-

ern and resource-efficient economy, the European 

Green Deal aspires to foster a just and prosperous 

society within the EU. This monumental transition 

towards sustainability will profoundly influence 

every facet of labour, necessitating the acquisition 

of new green competencies and perspectives. 

Therefore, the pivotal role of vocational education 

and training (VET) systems in preparing the work-

force for this paradigm shift cannot be overstated. 

VET plays a pivotal role in preparing students for 

entry-level positions in specialised occupations. 

Given the pervasive importance of sustainability 

across all industries, VET providers must imbue 

their technical curricula with environmental and 

climate change principles. This endeavour encom-

passes the preparation of workers for careers in 

the deployment of renewable energy, the con-

struction of energy-efficient infrastructure, the 

management of zero-waste supply chains, and 

various other related spheres. 

In addition to specialised green courses, the infu-

sion of sustainability concepts into VET pro-

grammes within traditional sectors like manufac-

turing and agriculture is imperative. Achieving Eu-

rope's ambitious decarbonisation goals hinges on 

comprehensive education about circular systems, 

energy conservation, waste minimisation, and the 
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reduction of ecological footprints, even within 

established roles. 

The practice-based learning methodologies em-

ployed in VET serve as a crucible for inculcating 

enduring environmentally conscious behaviours. 

Through work-based learning opportunities, stu-

dents are afforded the chance to directly apply 

green skills in professional environments. Partner-

ships forged between environmentally conscien-

tious enterprises and training institutions furnish 

students with invaluable real-world exposure. 

With nearly half of all European students enrolling 

in upper secondary or post-secondary VET pro-

grammes, the scope of influence wielded by VET 

in instilling sustainable ideals, coupled with funda-

mental vocational proficiencies, is vast and pro-

found. The integration of environmental ethics 

into the educational continuum fosters a culture 

where sustainability becomes an intrinsic profes-

sional norm. 

Policy endeavours such as the European Green 

Deal explicitly acknowledge the pivotal role of VET 

in imparting both green and digital skills. Targeted 

public investments in the modernisation of VET 

infrastructure, curriculum refinement, and instruc-

tor training are identified as key enablers. The in-

volvement of the private sector further ensures 

that training materials are rooted in actual busi-

ness needs. 

As Europe propels itself towards a position of 

competitive sustainability, its VET system must 

remain agile and adaptive, continuously equipping 

workers with the requisite mindsets, technical 

proficiencies and hands-on experience vital for 

thriving in green jobs. The empowered workforce 

forged through forward-looking VET programmes 

will undeniably assume a vanguard role in realis-

ing the transformative potential of the European 

Green Deal. 
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How the European Green 
Deal can be integrated 
into vocational education 
and training (VET) 
courses  

— Pedro Casal — 

In pursuit of the ambitious European Green Deal, which 

sets the target of achieving climate neutrality in Europe 

by 2050, the integration of sustainability principles and 

green skills into vocational education and training (VET) 

has emerged as being critically imperative. This transfor-

mation demands not only a shift in economic para-

digms but also significant societal changes. 

To seamlessly infuse the ethos of the Green Deal into 

VET curricula, various approaches can be considered. 

Firstly, there is a need to place a distinct emphasis on 

proficiency in sustainability and the green economy. 

This involves offering specialised training in crucial are-

as such as green finance, waste and water manage-

ment, circular economy concepts, sustainable con-

struction, energy efficiency and renewable energy 

sources. 

Furthermore, sustainability should permeate the en-

tirety of the curriculum. This means integrating mod-

ules on sustainable practices within general educa-

tion courses, even if they do not exclusively focus on 

green matters. For instance, an automotive course 

might incorporate coverage of electric vehicles, while 

a construction skills course could include principles of 

green building practices. 

Real-world instances can serve as powerful educational 

tools. Case studies, site visits, guest lectures, and pro-

jects can effectively underscore the significance of green 

professions and technologies already embraced by for-
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ward-thinking enterprises. This approach renders the 

content more relevant and practical.. 

It is imperative to ensure that training programmes 

align with evolving environmental standards, such as 

those pertaining to sustainability reporting and ener-

gy performance criteria for buildings. This equips 

trainees to meet elevated benchmarks and contrib-

ute meaningfully to the green economy. 

A holistic, systems-based mindset is indispensable. As-

sisting students in comprehending the intricate inter-

play between economic, social and ecological systems is 

paramount. It is crucial to recognise that every domain 

is affected by this transition, and an integrated under-

standing is essential for effective navigation. 

Preparedness for the future must be accentuated. 

Programmes should be positioned as a means of 

equipping individuals for the jobs of tomorrow, as a 

green economy demands novel skills. Sustainability is 

no longer an optional skill set, but a prerequisite for 

meaningful participation in the workforce. 

Promoting resource conservation is not only a state-

ment of intent but an active endeavour. Minimising 

waste, water consumption and energy usage during 

routine course operations demonstrates leadership in 

the green sphere and sets an example for sustainable 

practices. 

Green-centric learning environments should be es-

tablished through partnerships with industry leaders 

in sustainability. These partnerships provide trainees 

with placements that afford them genuine exposure 

to real-world scenarios. This experience not only aug-

ments their networks but also builds their confidence 

in their preparedness for green careers. 

Cross-disciplinary collaboration should be actively 

encouraged. Students from diverse programmes 

should collaborate on multi-faceted green projects, 

mirroring the complexity and ingenuity demanded in 

authentic professional settings. This not only enhanc-

es their skills but also promotes a holistic understand-

ing of the green economy. 

Sustainable campuses serve as living models of the prin-

ciples being taught. Implementing sustainable practices 

in the management of campus facilities, procurement, 

transportation, and energy utilization transforms the 

campus into an educational tool in itself. 

Lastly, the competencies of educators should be en-

hanced. Instructors should receive training in sustain-

ability subjects pertinent to their respective domains 

of expertise, enabling them to seamlessly integrate 

this content into their instruction. This not only em-

powers them as educators but also reinforces the 

importance of sustainability within the educational 

ecosystem. 

Given the pressing nature of climate change and the 

imperatives of the EU Green Deal, it is of paramount 

importance that the future workforce possesses a 

keen awareness of sustainability and is primed for 

green occupations. The aforementioned recommen-

dations serve as effective means of seamlessly inte-

grating this proficiency across all tiers of occupational 

education and training 
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Rural event management —  
local sourcing 
Benefits and challenges  

— Magda Grădinariu  — 

In Bucovina, the northeastern region of Romania, 

the preservation of traditions, the revival of handi-

crafts and the celebration of authentic gastrono-

my converge in two projects by the Association 

"iaBucovina": "Bucovina Brunch" and "Clacă in 

Bucovina." (Clacă =  Romanian word for communi-

ty-driven effort or gathering with a common pur-

pose such as building a house, cooking for a wed-

ding or field work). 

Our rural events aim to offer a cultural and culi-

nary experience and also to promote sustainability 

and cultural heritage preservation. “Bucovina 

Brunch” is a series of rural gastronomic events 

that unfold in lesser known villages in Bucovina. 

These events blend local and cultural experiences 

with gastronomy, while "Clacă in Bucovina" is a 

series of workshops dedicated to preserving tradi-

tional houses, often on the brink of demolition, 
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and reviving traditional craftsmanship, breathing 

new life into both the buildings and the communi-

ties that create them. Both projects stand as a 

testament to the preservation of cultural heritage 

and the authenticity of the tourist experience. 

At the heart of our projects is the practice of local 

sourcing. Whether we set the table in the court-

yard of an ancient church or within the warmth of 

a local household, we emphasise sourcing goods 

and services locally. This approach supports the 

community, promotes authenticity, and reduces 

carbon footprint, aligning with the ideals of the 

Green Deal. 

During our experience in organising and managing 

these events, we have learned some valuable lessons: 

• While local sourcing is essential, striking the 

right balance between authenticity and practi-

cality is crucial. Some items, such as specialised 

equipment for repairing old 

houses, may not be availa-

ble locally. The challenge is 

in finding a balance. 

• Local sourcing necessi

 tates building resilient 

 supply chains. Seasonal 

 variations, the increase

 ingly common trend of 

 urbanisation in villages 

 that leads to some prod

 ucts being no longer 

 produced in house

 holds, or various unex-
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pected events can affect sourcing. It is crucial 

to always build closer relationships with local 

suppliers and understand their challenges. 

• Raising awareness and educating our team and 

event attendees about the significance of local 

sourcing is an ongoing effort. It is very im-

portant to communicate and/or remind of the 

importance of supporting local businesses and 

preserving cultural heritage. 

Looking ahead, we see great potential in aligning 

our projects with the principles of Green Deal 

Tourism, so our future plans include these three 

main aspects: 

1. Digital Integration: we aim to integrate digital 

solutions for ticketing and marketing while 

preserving the core local experience. This digi-

tal integration will help us reach more people 

in search of local experiences. 

2. Global Outreach: we aspire to promote our 

events beyond our borders, attracting interna-

tional visitors and expanding our reach, thus 

promoting sustainable tourism in line with the 

Green Deal's objectives. 

3. Skill Development: investing in local talent and 

encouraging traditional craftsmanship will en-

sure a steady supply of authentic products and 

empower our community economically while 

preserving our cultural heritage. 

In conclusion, our journey in rural event manage-

ment and local sourcing in Bucovina has been 

both enlightening and transformative. We have 

witnessed the power of supporting local commu-

nities, celebrating cultural heritage and embracing 

sustainability. By incorporating the lessons 

learned and making continuous improvements, 

we aim to create events that not only highlight 

Bucovina but also which inspire others to join us 

in our commitment to authenticity, sustainability 

and the principles of the Green Deal. 
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Sustainability 
developments for 
restaurant 
businesses to remain 
attractive to guests 
from near and far 

— Lara Mohrholz — 

Within a restaurant business the efficient use of 

products and materials is always an issue. Making 

most of what is available has always been important 

to us. Nevertheless, due to the recent Corona pan-

demic, the topic of sustainability has come even 

more into focus at our restaurant. The realisation 

that everything is interconnected all over the world 

and that supply chains are an incomprehensible con-

struct with hundreds of positions does not pass un-

noticed by a restaurant business. 

But how can I become more sustainable without 

complicating the daily routine or giving guests the 

feeling of missing out on something? Our routines 

are so tightly constructed, that there is no room 

for any major experiments and also guests expect 

a certain standard from us as a semi-fine dining 

restaurant. 

I think it is the little things that each individual and 

business can implement well and integrate into 

their everyday lives, including in a restaurant. 

Straws are an excellent example of this. The most 

basic question to ask oneself here is, do I really 

need them? Or do I just use them because they 

are already in the drink I have been given? 

Most drinks simply do not need a straw. So we do 

without them as much as possible. And if one is 

required, it is simply not made of plastic. Whether 

it is made of metal, glass or a natural fibre - there 

are plenty of alternatives. The guest does not 

have to go without anything and at the same time 

I am not producing unnecessary waste. 

As a sommelier (wine expert), an exclusive and 

constantly changing wine list is very important to 

me. This requires a lot of wine tasting and there-

fore a lot of travel. Due to the pandemic and with 

it its lockdowns and travel restrictions, this was 

not possible and an alternative had to be found.  

Thanks to digital technology such as Zoom confer-

ences, this worked out wonderfully. I received a 

sample package sent to me personally and could 

do wine tasting from my desk at home. Neverthe-

less, I could also receive direct feedback from oth-

er participants and/or winemakers online. 

Even if you do not see each other in person, it is 

immensely advantageous to meet online - and not 

having long and time-consuming journeys is im-

mensely cost-saving. I could even do several 

tastings remotely within a couple of days. 

Another possibility is trade fairs, which can finally 

take place again after Corona. Even if the logistical 

effort is of course immense, you have the ad-

vantage that the entire industry comes together. 

You meet in one place, network and most im-

portantly you can taste a lot of different wines 
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without having to travel halfway around the 

world. 

Even in the ongoing restaurant business, I en-

counter the topic of sustainability on a daily ba-

sis almost everywhere. 

One such example is the simple question: where 

does my water come from? And furthermore: is 

there a regional provider? Is it possible to pur-

chase food from nearby farmers? Not everything 

needs a long supply chain but can be received 

from regional or even local sources. 

We have a small vegetable field not far from the 

restaurant. Two colleagues take care of it in 

their spare time. So we always have fresh sea-

sonal vegetables directly from the field straight 

to the plate. 

Sustainability works - you just have to start. At 

best right in your immediate area.  
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Local excellence 
for sustainability 
A virtuous experience of 
Regione Toscana that can be 
reproduced   

— Zsofia Jobbagy — 

When dealing with sustainability and tourism, we 

must not forget the impact that any initiative can 

have on the attraction and the satisfaction of visi-

tors. The issues of wind turbines and solar panels 

have already been widely publicly debated. How-

ever, there are strategies that could strengthen 

the link with local characteristics and resources. 

This is the case with agriculture, a sector through 

which regions express most of their diversity, as it 

impacts upon the local production of food and 

wine. The European agricultural and food system, 

referred to as the Common Agricultural Policy, has 

high, common standards for quality, consumer 

health, constancy of supply and nutritional values. 

The Green Deal too has an agriculture element 

aimed at the acceleration towards sustainability, 

which will bring environmental, social and health-

related benefits, whilst also paying attention to a 

fairer distribution revenue. The programme has 

four objectives linked to environmental protec-

tion, climate change and the maintenance of bio-

diversity: a) ensuring food security; b) reducing 

the environmental footprint of cultivation and 

production; c) strengthening the resilience of the 

system; d) driving the system towards competitive 

sustainability from producer to consumer.  

The focus on zero kilometres and typicality of the 

elements is a factor that has already attracted 

attention at the local level. Since 2000, Regione 

Toscana has promoted the “Vetrina Toscana a 

Tavola” programme, designed to enhance local 

production, consumption and distribution at zero 

km. Although the document does not explicitly 

refer to environmental protection, the path fol-

lowed - based mainly on the preservation of typi-

cal products -  already anticipates its principles, 

and pursues even aims related to cultural, social 

and economic sustainability. Sustainability is one 

of the cornerstones and entails the use of local 

products, the use of organic and short supply 
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chains, respect for the seasonality and identity of 

the region, as well as circular cooking up to plastic 

free, a modern approach that has ancient origins. 

In practice, the programme has worked to support 

the network of neighbourhood businesses; sup-

port producers with a local distribution network; 

foster the knowledge of the region and its prod-

ucts; develop cooperation between agriculture, 

catering, trade and tourism; and promote adher-

ence to quality protocols. It has overseen the 

setting up of networks of businesses that adhere 

to specific quality protocols, created a brand, and 

coordinated communication lines, providing infor-

mation and disseminating the image of the prod-

ucts and the network created around them. The 

objectives are pursued through specific projects. 

Over time, the tourism value of “Vetrina Toscana a 

Tavola” has grown, taking on the commitment to 

“promote responsible tourism, combining a short 

supply chain for food and wine, quality produc-

tion, and unique regions. The blend can create 

new economies, conscious consumption models 

and innovative ways of promoting Tuscan tradi-

tions,” as reported on the website 

www.vetrina.toscana.it. The field of operation was 

then extended to cultural events and handicraft 

production, which can obtain a gold, silver or 

bronze award depending on the number of initia-

tives organised during the year. To date, members 

include 1000 restaurants, 300 food outlets and 

150 producers. The regional departments involved 

are those concerned with production activities, 

finance, tourism, trade and agriculture. The pro-

gramme is coordinated by the Department of Eco-

nomic Development/Commerce and Cooperation 

Service in cooperation with the Department of 

Health, ARSIA, ARTEX and Toscana Promozione 

and is co-financed by the Tuscany Region and Un-

ioncamere Toscana. The project implementation is 

carried out by Unioncamere Toscana in coopera-

tion with the CAT - Regional Technical Assistance 

Centres of the employers' associations Confcom-

mercio, Confeserecenti, FIEPET and FIPE.  
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REVE heritage — 
revitalisation of the 
vernacular heritage 
Network of heritage centres for the 
interpretation of material and 
immaterial patrimony, using displaced 
wooden houses   
— Violeta Enea — 

REVE heritage (REvitalisation of the VErnacular 

heritage) is an initiative aiming to create a net-

work of heritage interpretation centres, using up-

cycled traditional houses, retrieved from demoli-

tion actions. The cultural landscape of rural Buko-

vina (NE Romania) is undergoing continuous 

change, with many traditional houses being de-

molished and replaced by modern houses. Old 

houses, built from wood and clay, are a valuable 

resource for Bukovina’s image as a destination 

that is always associated with authenticity. The 

REVE initiative has identified a new use for old 

houses, with them being relocated and recon-

structed with the assistance of volunteer tourists. 

The houses will later on be used as training and 

interpretation centres for heritage interpretation. 

The construction techniques of these old houses 

were very sustainable, using the local workforce 

and local materials with low impact on the envi-

ronment. Moreover, the construction system used 

is also promoted for the building of new energy 

efficient housing. 

REVE heritage is engaging resources for the re-

circulation of old traditional houses that, 

through relocation, will become new and valua-

ble assets to the community. Local people can 

thus rediscover the value of wooden houses, 

and the community will relearn how to respect 

their traditional and vernacular heritage. The 

role of tourists will be changed from CONSUMER 

to VALUE-PRODUCER. Tourists will contribute to 

cultural activities and interact with the commu-

nity. The interpretation activities will be devel-

oped with the support of young people: they 

will act as community supporters and storytell-

ers. Also gastronomy workshops will promote 

local food and consumption, whilst  respecting 

the wise use of all resources.  

There are already two such houses that have 

been relocated and rebuilt, in Putna (2019-

2023) and in Cacica (2020-2023), and the work-

shops have served as training events for local 

people concerning  traditional construction 

techniques. The upcycling of old houses will lead 
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to the reduction of re-

sources used (new wood 

and building materials), 

with a deep impact upon 

the entire production 

chain. The initiative is con-

tributing to the preserva-

tion of the cultural land-

scape, part of the touristic 

product. The REVE Heritage 

centres will serve as work-

shop and training centres 

for heritage, offering tour-

ists the chance to “test” 

and “experience” old con-

struction techniques, asso-

ciated with the vernacular 

architecture within the ru-

ral communities located 

near to UNESCO protected 

sites. Through the support 

of storytelling and with 

members of rural commu-

nities, they will discover 

handicrafts and will recon-

nect with nature and herit-

age. This action is mainly 

related to Putna, where a 

Heritage Interpretation 

Centre was established 

with the support of the 

local community. Within a 

2-year timeframe, another 

centre will be functional in 

Cacica and another in Bilca. 

The circular economy prin-

ciples are being respected, 

with all the buildings being 

constructed using re-

trieved / upcycled wood, 

and old houses are being 

relocated and refunctioned 

to serve as heritage cen-

tres. Reve Heritage is re-

specting diversity in terms 

 47 
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of gender and age, and will involve elderly work-

ers as specialists in traditional construction 

techniques. They will act as mentors for the 

tourists. In addition, the centres will host and 

accommodate tourists working as volunteers, 

who will be involved in the work of the centre 

and in its cultural activities. 

The principles and main values of REVE Heritage 

are re-circulation, re-location, re-invention, re-

discovering, re-connection. (1) Circular Economy 

Aspects: REVE will reintroduce into circulation 

stories, houses and traditions. From a circular 

economy point of view, the REVE activities will 

reuse old buildings and old materials; (2) Human

-centred, fair and responsible tourism aspects: 

all the activities will involve local communities, 

that will become co-authors of the activities 

(tours, workshops etc.); the workshops will edu-

cate members of the local communities in old 

and forgotten construction techniques; the re-

sources and materials will be nature-friendly 

and non-polluting (clay, straw, local food etc.).  

The actions are related to the European Heritage 

Strategy for the 21st Century 2017 (Council of Eu-

rope), the New European Agenda for Culture 

2018, the European Framework for Action on Cul-

tural Heritage 2019 (European Commission), Euro-

pean Union Urban Agenda: Cluster Culture and 

Cultural Heritage (orientation paper), Territorial 

Agenda 2030. 
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Sustainable tourism 
in Germany’s nature 
parks  

— Kathrin Risthaus, Martina Leicher — 

Germany’s nature parks are important actors in 

facilitating and developing sustainable and climate-

friendly tourism in the regions. As model areas for 

sustainable development, their aim is to steer de-

velopments, processes and products in the nature 

park regions in terms of sustainability - in the eco-

nomic, ecological and social senses. Protecting na-

ture and landscapes as well as preserving habitats 

are priorities for nature parks. By preserving natu-

ral and cultural landscapes, with their diversity of 

species, nature parks simultaneously also secure 

the basis for tourism. 

Tourism infrastructures developed by the protect-

ed areas enable visitors to experience nature at 

first hand. These infrastructures include, for ex-

ample, signage systems for hiking or cycling 

routes, nature discovery trails, information 

boards, visitor centres and guided tours. This 

means nature parks can be relied upon to provide 

high-quality experiences in relation to nature and 

sustainable nature-based tourism. 

 

 

© VDN-Fotoportal Michael Bauer 
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The involvement of nature parks goes beyond just 

infrastructure measures, as it leads to the joint 

development of offers with regional and/or na-

tional tourism partners. When it comes to devel-

oping innovative offers, nature parks play an im-

portant role as an interface and moderator be-

tween different interest groups, such as tourism, 

mobility, education, regional development and 

conservation. 

To guarantee that leisure offers are sustainable 

for nature and the landscape, nature parks show 

guests how to enjoy their activities in a sustaina-

ble way. To prevent critical levels from being ex-

ceeded in sensitive, natural landscapes and habi-

tats, flows of visitors are managed in terms of 

both time and space. Digital visitor management 

can help visitors to make the most of their time in 

the protected areas by providing them with im-

portant information about the attractions, hiking 

trails and activities. This can also help to reduce 

crowding effects and improve the overall visitor 

experience. 

Along with nature compatibility, the issue of sus-

tainable tourism in nature parks is often associat-

ed with other areas of work. For example, certi-

fied nature and landscape guides also offer fasci-

nating tours related to environmental education 

issues. As part of education for sustainable devel-

opment, nature parks and their partners give visi-

tors valuable inspiration to achieve greater sus-

tainability in their everyday lives once their holi-

day is over and they are back home again. 

Cooperation with local businesses involves com-

panies that support regional added value chains in 

shaping the tourism offer. Nature parks often 

work closely within networks with partners such 

as hotels, restaurants, farmers, foresters and oth-

er actors and businesses. Appropriate businesses 

that meet certain sustainability and climate pro-

tection criteria can be designated as Nature Park 

Partners. These partner stakeholders offer sus-

tainable, climate-friendly products and services 

and moreover act as ambassadors for the nature 

park to both residents and visitors. For their part, 
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the participating businesses benefit from swap-

ping ideas with other partner businesses in the 

network. 

Nature parks are also committed to climate-

friendly mobility. Some are part of German Rail-

ways’ Fahrtziel Natur (can be translated as Desti-

nation Nature) network or work with partners to 

offer sustainable mobility services such as hiking 

and cycling buses or car-sharing schemes. 

Nature parks use initiatives and projects to posi-

tion current socially relevant issues within their 

tourist networks. For example, this includes issues 

such as inclusion, and ensuring that nature can be 

experienced by all groups of visitors, or the topic 

of climate-friendly tourism. 

In summary, nature parks are important actors in 

regional networks and together with their part-

ners can positively influence sustainable tourism 

development through their holistic approach. 

© VDN-Fotoportal Marco Bergner 
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Soy Ecoturista - 
authentic 
ecotourism 
experiences in 
Spain  

— Amanda Guzmán — 

Ecotourism is defined as "responsible travel to 

natural areas that conserves the environment, 

sustains the well-being of local people, and in-

volves interpretation and education" (TIES, 2015). 

Spain is a major tourism destination, worldwide in 

third place in terms of visitors and the number 

one in Europe. But tourism development in Spain - 

especially in coastal areas - has not been charac-

terised by sustainability and is mainly focused on 

Sun and Beach tourism. 

However, Spain is also the European country with 

the most relevant biodiversity and the largest pro-

tected areas. It has very different climates which 

make it possible to practice ecotourism through-

out the year, enjoying different experiences which 

target all interests, sensibilities, age groups and 

physical conditions. Furthermore, there is a good 

offer of tourism services in rural areas where tour-

ism is a major economic motor. 

Spain offers visitors 16 national parks, 52 bio-

sphere reserves, 16 geoparks and more than 150 

natural parks. There are many other protected 

areas plus the Natura 2000 Network. All together 

they account for almost 30% of the total surface 

area of Spain and 20% of the Natura 2000 Net-

work in Europe. 

Soy Ecoturista is a pioneering initiative - support-

ed by the Ministry of Tourism of Spain - that offers 

authentic ecotourism experiences, ensuring trav-

ellers of their contribution to the local develop-
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ment and to the biodiversity conservation in the 

protected areas they visit.  

Tourist destinations and companies belonging to 

Soy Ecoturista comply with the environmental and 

social requirements, established by the European 

Charter of Sustainable Tourism in the Protected 

Areas (EUROPARC Federation) and similar tourism 

sustainability schemes applied in the biosphere 

reserves, geoparks and Natura 2000 Network, 

offering authentic and memorable experiences 

linked to natural and cultural heritage. Nowadays, 

41 destinations and more than 800 tourism busi-

nesses are members of Soy Ecoturista. 

These schemes are all based on: 

• active management for the conservation of the 

protected area; 

• sustainable tourism plans based on participa-

tion and two main objectives: conservation and 

local development; 

• effective communication and cooperation be-

tween the different local stakeholders;  

• training businesses on the values of the pro-

tected area, conservation activities and envi-

ronmental management; 

• complying with minimum requirements of 

quality and sustainability (destination and busi-

nesses); 

• formal partnerships between the tourism busi-

nesses and the protected areas based on mutu-

al commitments to improve tourism sustaina-

bility; 

• designing authentic ecotourism products 

based on discovering natural and cultural val-

ues, including interpretation, developed by 

local businesses, offering local products, etc. 

 55 
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Soy Ecoturista is managed by Asociación de Eco-

turismo en España (Association of Ecotourism in 

Spain), a non-profit association established in 

2010 that welcomes ecotourism destinations and 

entrepreneurs located in protected areas. The 

association collaborates with public authorities for 

tourism, environment and rural development to 

encourage and promote the product Ecotourism 

in Spain by applying sustainability criteria. 

The brand and the web portal 

www.soyecoturista.com promote and enhance 

the commercialisation of: 

• protected areas throughout Spain which stand 

out for their landscapes and for implementing 

sustainable tourism plans;  

• professional and high-quality accommodation 

and tourist service companies, which collabo-

rate with the protected areas, supporting con-

servation and local development; 

• experiences and various activities suitable for 

all ages and interests, to enjoy while discover-

ing the natural areas (birdwatching, wildlife 

watching, hiking, cycling, cultural activities, 

local gastronomy, etc.).  

http://www.soyecoturista.com
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GustDeIași platform as a 
hub for the development of 
responsible food 
consumption communities  

— Ioan Sebastian Brumă, Codrin Dinu Vasiliu, Lucian Tanasă  — 

Within the context of current challenges faced by 

food systems, local food producers in the North-East 

Development Region of Romania (RDNE) play multi-

faceted societal roles, encompassing social, eco-

nomic, cultural, symbolic and biopolitical dimen-

sions. 

In their role as social actors, local producers in RDNE 

serve as a unifying force in the formation of sustain-

able food consumption communities. These com-

munities contribute to an improved quality of life 

and foster consumer accountability towards bio-

integrated nutrition. This approach respects the en-

vironment, food safety and security, emphasising 

participation, ethical responsibility and ethological 

awareness. 

Economically, local producers represent a pivotal 

link in short production and supply chains, signifi-

cantly bolstering regional economic stability. 

From a cultural perspective, local producers safe-

guard and promote local gastronomic values, inte-

grating them into ecotourism and eco-cultural pro-

jects. In this sense, local producers illustrate that 

food consumption carries symbolic significance. 

Through symbolic consumption, both producers and 

consumers actively contribute to the strengthening 

of regional brands and identities. 

A crucial aspect of the role of local producers in 

RDNE is their biopolitical impact. The socio-

economic values embedded in local products pro-

vide the knowledge resources needed to develop 

regional policies and strategies aligned with sustain-

ability, durability, social responsibility, participatory 

culture and local identity. 

Within the realm of food's socio-economy, food 

consumption communities, nurtured by the rela-
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tionships between local producers and consumers, 

serve as drivers for intelligent regional develop-

ment. An important catalyst for these bio-integrated 

food consumption communities in the region is the 

GustDeIași platform, initiated through funding from 

the Municipality of Iași and implemented by the 

Rural Development Research Platform Association. 

The GustDeIași platform promotes high-value local 

food producers in the region, facilitating their inte-

gration into food consumption communities. This 

fosters responsible food consumption behaviour, 

supports the environment and enhances food safety 

and security. The platform also encourages partici-

pation, ethical responsibility and ethological aware-

ness. 

Through the platform, over 100 local producers 

maintain ongoing communication with food con-

sumers in the region. This engagement contributes 

to building trust in high-quality local food products, 

spreading awareness about the benefits of short 

supply chains, certified or accredited local products 

and efforts to reduce food waste. At a strategic lev-

el, the GustDeIași platform contributes to the devel-

opment of intelligent, responsible, bio-integrated 

food production and consumption practices in the 

medium and long term. 

Additionally, the GustDeIași platform supports: 

1. local and regional producers in improving their 

access to food markets; 

2. the digital transformation of short supply chains, 

enhancing their efficiency and effectiveness. 

A significant outcome of the platform was its contri-

bution to food security during the pandemic. It 

achieved this through actions that facilitated com-

munication and collaboration between local produc-

ers and consumers. The GustDeIași platform has 

also demonstrated innovation through online tast-

ing events conducted during pandemic-related lock-

downs. 

It is important to note that the GustDeIași platform 

is a civil society initiative. It does not function as an 

online sales platform and operates with a non-

patrimonial, apolitical and non-governmental char-

acter.  
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Destinations and 
business together to 
develop innovative 
smart mobility 
solutions: the Strade 
di Siena case 

— Vincenzo Asero — 

Transport is the basis of tourism and one of the 

main issues of the Green Deal. The sharp increase 

in travel makes the joint problem of tourism and 

transportation highly topical. Professionals work-

ing in the field are already beginning to notice the 

involvement of the younger generation, which 

tends to opt more and more for train travel over 

flying. Tourism-related travel is not only about 

reaching a destination and returning, but also 

about the possibility of undertaking activities in 

the area being visited.  

One of the most popular modes of transport at 

present is the bicycle. Cycling tourism has become 

a product and destinations have equipped them-

selves to become an attraction. The link between 

the habit of using a bicycle regularly and making it 

a tourism tool is remarkable. Bicycles are the most 

common means of transport for about 19% of Eu-

ropeans. The Municipality of Siena, in Tuscany, 

together with other municipalities in the area, 

wanted to push the bicycle as a tourism product.  

Public administrations and businesses agree on 

the importance of this activity, which brings to-

gether the economy and the environment. As 

highlighted by numerous studies, cycling tourism 

is environmentally, socially and economically sus-

tainable and generates benefits for local commu-

nities. Both holiday destinations and rural areas 

are investing in bike trails as low cost, soft infra-

structure that benefit both locals and tourists.  

Cycling tourism has grown exponentially over the 

past decade and today represents a strategic pri-

ority in Europe. The number of cycling tourists in 

Germany, the world’s strongest market, grew by 

37.5 % during the period 2014 to 2018, increasing 

from 4 to 5.2 million. 

Tuscany offers an ideal scenario for bicycle lovers 

and a rich variety of itineraries with the most ac-

cessible scenic routes being those between Flor-

ence and Siena. As a result, in 2020 the Lonely 

Planet guide rated Siena first on its list of the top 

10 places for a cycling holiday.  

In the wake of this success the Municipality of Siena 

developed the Strade di Siena project aimed at devel-

oping cycling tourism. To create immediate and direct 

economic benefits the municipality decided to build 

up a business network to support companies involved 

in cycling tourism. The idea was based on the consid-

eration that the tourist industry is predominantly 

characterised by a system of micro enterprises which 

require cooperative solutions to become more com-

petitive on the market. The proposed business net-

work has four guiding principles: 1) Strengthen pres-

ence on the market; 2) Facilitate the business and 
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tourist connection; 3) Concentrate interests and lob-

bying; 4) Act as an agent to stimulate and compose 

the interests of the region. The process of building a 

business network started with the drawing up of a 

marketing plan to evaluate economic sustainability. 

The process was accompanied by activities aimed at 

communicating with interested businesses: website, 

information events, meeting with trade associations, 

collective and individual meetings; collecting expres-

sions of interest. At the end of the participative activi-

ties 52 expressions of interest from various business 

categories were collected.  

The network was created but some considerations 

needed to be taken on board. Effective tourism coop-

eration needs efficient management structures, flexi-

bility and explicit guidelines and requires decisions to 

promote the goals of the partnership. 

The outcomes of the project at the moment are: 

creation of cycle routes, a regulation for bicycle-

friendly accommodation, a website and a formal 

business network. These results support the argu-

ment of cycling as a tool for the development of 

sustainable tourism.  
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Tourism as a 
leverage for 
mainstreaming new 
mobility services  

— Julia Kammer, Florian Supe, Samantha Eigner — 

The European Sustainable and Smart Mobility 

Strategy recognises the uptake of collaborative 

mobility as a key contribution to green the 

transport system. Embedded in a seamless, low-

threshold network of mobility options that include 

traditional public transport, new services like on-

demand microbuses, bike- or car-sharing can 

make sustainable travel alternatives widely availa-

ble and enable a more targeted modal choice.  

However, experience with new mobility services is 

still limited to a very distinct group of users, with a 

disproportionately high share of young, male, and 

formally educated persons1. One promising use 

case that can help to bring them into the main-

stream by widening the user spectrum is mobility 

in tourism. With 56 percent of EU residents mak-

ing at least one personal tourism trip in 20212 and 

a notable trend towards shorter but more fre-

quent holiday trips, influencing the travel behav-

iour of tourists poses a major environmental lev-

erage by itself. While the decline in car ownership 

within urban areas illustrates the ongoing shift in 

mobility patterns, still 75 percent of holidaymak-

ers in Austria arrive at their desired destination by 

car3. 

Depending on the duration of the holiday trip and 

the season (e.g. winter tourists are typically more 

stationary, yet bring more equipment), the main 

criterion for the choice of travel modes include 

the possibility of carrying luggage and the level of 

(un)certainty concerning on-site mobility options.4 

Thus, the availability of (as well as easily accessi-

ble information about) new mobility services at 

the holiday destination is an important aspect for 

individuals in choosing to travel to and from their 

destination by train or bus instead of using their 

private car. Hence, attractive collaborative mobili-

ty services on-site foster multimodal travel behav-

iour on the whole. 

In addition to the immediate environmental bene-

fit of substituting private car trips, gathering first 

experience with new mobility services whilst on 

holiday can be a door opener for using them in 

everyday life. Studies show that routine and habit 

are powerful psychological features that pose an 

obstacle to adopting new practices in general. The 

change of location and living circumstances inher-

ent to a holiday offers the possibility of overcom-

ing habitual mobility patterns and trying out new 

services.5 

Since sustainability is an increasingly important 

booking criterion for tourists, an investment in 

new mobility solutions can constitute a competi-

tive advantage for destinations and contribute to 

the overall customer – and employee – experi-

ence. For example, the installation of e-car charg-

ing infrastructure can be used to run collaborative 

mobility options and at the same time support the 

transformation towards e-mobility in general. 
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E-car-sharing can also help to make fast chargers 

in sparsely populated tourism regions economical-

ly more viable by balancing the seasonally fluctu-

ating charging demand. If designed non-

proprietarily, in the high season, the charging in-

frastructure serves those guests who still arrive 

with their own cars, while in the low season, shar-

ing, on-demand vehicles and vehicles operated by 

the municipality can use the charging points. 

The local population can benefit from tourism-

induced sharing usage, especially when popula-

tion density and corresponding low local usage of 

shared services cannot cover the requested mini-

mum capacity so that these mobility options 

would not be economically viable in the long term 

and might exit the market.6 

To summarise, after introducing traditional car 

rental services or the temporary rental of private 

living spaces via digital booking platforms, with 

shared and on-demand mobility the tourism sec-

tor is once more destined to play a leading role in 

the development of the sharing economy. 
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building methodology; 

• a methodological handbook (MH) for food sustainability 
through self-learning; 

• assessment tools for FSP and MH by co-creating practic-
es for self-learning; 

• a new educational model suitable for the acquisition of 
sustainability competences through green pedagogies 
and self-learning. 
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We live in a global, interconnected world in which resources are not 

endless. Within this context, different sustainability measures come 

into play. Here, the NEMOS project is marked by the Agenda 2030, in 

which sustainability is one of the values governing society and a key 

competency for graduate students. Food science graduates particu-

larly need to address challenges such as climate change, food waste 

and food losses as well as providing support to food producers seek-

ing to meet global economic, social and environmental sustainability 

targets. They will receive the necessary knowledge and competences 

to share their knowledge. 

NEMOS is an international project co-funded by the EU Erasmus+ pro-

gramme. It is managed by the Public University of Navarra (Spain), 

together with five partners: Università di Pisa (Italy), Technische Uni-

versität Graz (Austria), Institut Superieur d’Agriculture Rhone Alpes 

I.S.A.R.A (France), Technological University Dublin (Ireland), and IG-

CAT (International Institute of Gastronomy, Culture, Arts and Tour-
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ism). It creates a new educational 

model for the acquisition of sustain-

ability competences, especially for 

higher education learners, through 

service learning. 

The NEMOS project aims at linking 

sustainability, service learning and 

food to demonstrate how the Sus-

tainable Development Goals (SDG) 

can be achieved. Higher education is 

crucial to achieving the SDGs: in or-

der to create a more sustainable 

world, a collective effort is required 

by all. 

NEMOS acknowledges that sustaina-

bility is a crucial skill for graduate 

and post-graduate students in order 

to tackle important global challenges 

such as climate change, food waste and the loss of 

biodiversity in their professional careers. 

Therefore, the project plans to define a new edu-

cational model to integrate sustainability compe-

tences into the curricula of food-related degrees. 

This is done through the achievement of four pro-

ject results: First, by developing a food sustainabil-

ity profile for students through a community 

building methodology. It is followed by a method-

ological handbook detailing food sustainability via 

the means of service learning. To ensure that the 

materials serve their purpose, the third result will 

be assessment tools. This is to be developed 

through co-creation service learning practices. 

Lastly, a new educational model for acquiring sus-

tainability competences through green pedagogy 

and service learning is to be created. This will con-

tain guidelines and a toolbox for a pedagogical 

strategy within higher education. During the pro-

ject’s two year duration, NEMOS will create a 

guidance framework, toolkits and educational 

practices patterns for the acquisition of sustaina-

bility competences. 

Designing a new educational model based on how 

to effectively acquire sustainability competences, 

through service learning is one of the objectives of 

the project. The graduates will be better prepared 

to face the challenges of our global world and act 

accordingly to support the more sustainable use 

of resources. Students will increase their aware-

ness of sustainability and service learning, the 

global challenges of humanity and the importance 

of integrating all of this into their professional ca-

reers. 

The ultimate aim will be to contribute to the 

achievement of the UN’s Sustainable Develop-

ment Goals: In particular goals 2 (Zero hunger) 

and 12 (Responsible consumption and production) 

are of interest. 

NEMOS will be focused on defining a new educa-

tional model integrating sustainability competenc-

es in an effective way through service learning for 

food-related degrees. This will then serve as a ba-

sis for the further application of the results in oth-

er degree programmes in the future. 

© NEMOS 
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INEBB 
Ausbildung trifft Nachhaltigkeit 

(Integration von nachhaltiger Entwicklung 
in die Berufsbildung —  INEBB)  

The project seeks to: 

• transfer the previous INEBB project to more branches and 
VET professions; 

• establish a certificate course; 

• include the course in further long-term educational offers. 

During the funded period from November 2020 to October 2022, an 

online IHK certificate course for commercial professions was created. It 

helped the learners acquire comprehensive sustainability competences 

through six workshops. An important component was the concept de-
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velopment for a sustainabil-

ity project with the trainees, 

for which the necessary 

knowledge and skills to plan 

and execute such a project 

were provided. 

Together with the trainees, 

the trainers could thus bring 

about change in an experi-

mental context and contrib-

ute to the achievement of 

sustainability goals set in the 

company of the trainees. The 

modular workshops dealt with all essential topics 

for a sustainable economy. Furthermore, compe-

tencies of new German job profiles, especially Sus-

tainability and Environmental Protection and Digit-

ised World of Work, were promoted. The learning 

tasks established the connection between the three 

dimensions of sustainability – economy, ecology 

and social affairs. Various methods such as change 

of perspective, role plays, best practice and interac-

tive digital tools made the workshops lively, vivid 

and practical. After successful completion of the 

course, participants received the IHK certificate 

Specialist Training for Sustainable Development. 

The target group were trainers and pedagogical 

specialists in commercial professions. The continu-

ing education was funded by the Federal Ministry 

of Education and Research and the Federal Institute 

for Vocational Education and Training (BIBB) under 

the title Integration for Sustainable Development in 

Vocational Education and Training INEBB and was a 

joint initiative by the IHK-Projektgesellschaft mbH 

Ostbrandenburg, the IHK-Bildungsakademie GmbH 

Magdeburg and the Weiterbildungsgesellschaft der 

IHK Bonn/Rhein-Sieg gGmbH. 

The INEBB project was a transfer project, based on 

the findings and developments achieved by the 

INEBB project from the BBNE 2015-2019 pilot pro-

jects of the German Federal Institute for Vocational 

Education and Training. On this basis, the targeted 

involvement of company stakeholders, large corpo-

rate networks and high communicative reach, the 

Bundesvereinigung Nachhaltigkeit e.V. (Berlin) as 

overall coordinator, together with business, aca-

demic and chamber partners from all over Germa-

ny, created a viable business model for the sustain-

ability and digital competence development of in-

company training staff. 

The main objective was consistent practice- and 

application-oriented, marketable and successful 

dissemination as well as the long-term perpetua-

tion of INEBB continuing education. 

To achieve this, the original face-to-face concept 

was converted into blended learning and extended 

to other commercial professions to reach a wider 

target group. Additionally, the sustainability-

oriented competencies of sales professionals were 

expanded through digital competencies by learning 

tasks via a blended learning format. 

The partners had identified provision as a blended 

learning format, its integration into private-sector 

training platforms, inclusion in the continuing edu-

cation programme of chambers, the selection and 

training of a lecturer base and its long-term, attrac-

tively priced establishment as a permanent offer for 

in-company practice as essential building blocks. 

Central to this was ensuring broad scaling through 

strong networks and associated partners. 

After its implementation, the offer is set to be ap-

plied nationwide with a differentiated curriculum 

for blended learning and additional lecturers as 

multipliers. After all, sustainability as learning con-

tent in the VET sector still needs further support. 
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European charter for sustainable 

tourism in protected areas  
The ECST is a practical management tool that enables Pro-
tected Areas, their communities and businesses, to work 
together to develop tourism sustainably in the area, thus 
becoming Sustainable Destinations. At present, the ECST 
Network comprises 94 Sustainable Destinations from 15 
European countries.  
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People love Parks! Iconic landscapes and time in nature are often the 

most cited reasons for tourist trips. During the COVID-19 pandemic, 

this nature tourism trend received a boost that continues to prevail.  

Although tourism can be very positive for the socioeconomic devel-

opment of a region and can bring wealth to its inhabitants, it can take 

its toll not only on the natural environment, but also on the local 

communities and visitors’ own experience. Park managers are con-

fronted with the challenging decision of how to best protect nature, 

whilst not compromising the visitor experience. 

That is why, in 1995, the EUROPARC Federation established the Euro-

pean Charter for Sustainable Tourism (ECST) in Protected Areas in 

order to help Parks manage tourism in the best way possible. This is a 

practical management tool addressing the following actors - (1) pro-

tected areas and their communities, (2) tourism businesses, and (3) 

travel agencies. The goal is to work together to develop tourism in a 

more sustainable way.  

The ECST is recognised internationally as a model for sustainable 

tourism management. It is based on five principles that should govern 

how tourism is developed and managed in protected areas: 

1. Giving priority to the protection of the area’s natural and cultural her-

itage and increasing awareness, understanding and appreciation of it. 

2. Contributing to sustainable development which means addressing 

all aspects of its environmental, social, and economic impact in 

the short and long term. 

3. Engaging all stakeholders to participate in decisions about tourism 

development and management. Partnership working should be 

encouraged. 

http://www.europarc.org/sustainable-tourism/
http://www.europarc.org/sustainable-tourism/
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4. Planning sustainable tourism effectively, 

through a well-researched plan that sets out 

agreed objectives and actions. 

5. Pursuing continuous improvement in reducing 

environmental impacts, whilst raising visitor 

satisfaction, economic performance, local 

prosperity and quality of life. 

After over 20 years of experience, the ECST 

has proven to be a useful and important tool 

that delivers social, environmental, and eco-

nomic benefits and indeed can be described 

as a model of governance that delivers pro-

tected areas as sustainable tourism destina-

tions. At present, 94 protected areas and 

more than 800 tourism businesses from 15 

European countries have been (re)awarded 

the ECST.  

As stated by the Sooma national park, 

awarded in 2020: “The ECST award is like a 

quality mark for the area, as well as an obli-

gation and a strong motivation to justify this 

award, to get better every day and to focus 

on ensuring that sustainable tourism pro-

vides better quality of tourism services and 

the increased preservation and enhance-

ment of protected areas. It also encourages 

entrepreneurs in the region to work more 

closely together and to develop. The whole 

process of preparing and evaluating the ap-

plication itself has already caused a develop-

ment leap in cooperation as well as in under-

standing of what sustainable tourism and the 

exposition of a protected area should be.” 

Or in the words of the Foreste Casentinesi, 

Monte Falterona e Campigna National Park, 

awarded in 2015 and 2021: “The ECST is for 

us a challenge and a path of growth, togeth-

er with all the other players in the area and 

also with tourists, in search of that precious 

balance that is called sustainability. It is a 

great opportunity to "network", to really 

work together, with a common goal.” 

A recommendation to political decision-

makers to improve Green Tourism is to bring 

together tourism and environmental authori-

ties. Cooperation between these two agencies is 

key at regional, national and European levels. Ex-

perience shows - like in Catalonia where there is a 

cooperation agreement between the two depart-

ments - that collaboration is crucial to achieving a 

common goal. The ECST can help with that.  

 © ECST 
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Be.CULTOUR involves the six pilot territories of Cyprus, Italy, Serbia, Swe-

den, Spain and the cross-border region of Romania and Moldova. The 

overall aim is to co-create innovative solutions rooted in local cultural 

heritage for tourism that goes beyond solely the “sun and sea” experi-

ence. The unique connection associated with the natural and cultural 

heritage reflects the innovation areas identified by the project team: 

• circular tourism 

• human-centred, fair and responsible tourism 

• cultural Europeanisation 

• smart destination management 

The core of the activities is based upon strong partnerships between 

the project pilots, their stakeholders, sixteen mirror regions, and 

three advisors as one learning community. The main focus during the 

first half of the project was on the pilots, working together with the 

local stakeholders to co-create six action plans, each tailored to re-

spond to the particular local needs and characteristics of each pilot 

region, while still remaining in line with the overall project objectives. 

The local communities developed diverse action plans showing the vari-

ety of needs and understandings of circular cultural tourism. Some goals 

were shared between pilots. For instance, the certification of food, sou-

venirs and other goods produced locally was targeted in Basilicata 

(Italy), in Larnaca (Cyprus) and in Aragon (Spain). The innovators and the 

communities were also interested in offering sustainable alternatives to 

conventional types of accommodation and promoting a holistic under-

https://becultour.eu/
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standing of culture and nature. This could be 

achieved, for example, through establishing eco 

glamping in rural areas which are not affected by 

light pollution. Once this action has been imple-

mented, stargazing enthusiasts will be able to enjoy 

their holidays near the Rio Martín Cultural Park in 

Spain, where culture and nature enjoy a special 

bond. Another common objective is the digitisation 

of heritage assets. In Romania and Moldova it was 

considered as the first step to attract physical visi-

tors along the historic route of the Moldovan 

voivode Stephan the Great. Partners from Cyprus 

developed the Interactive Map of Larnaca to answer 

tourism needs for access to reliable information via 

digital means. Finally, the social aspects were ad-

dressed in many pilots, such as in Vojvodina (Serbia) 

for instance, tackling the vital role of cultural diversi-

ty and in Västra Götaland (Sweden) which plans to 

attract new residents whilst also fostering social 

cohesion in post-industrial areas. 

There are also actions that are typical for one par-

ticular region only, such as a sensory experience 

of local herbs in Cyprus or an immersive gaming 

experience near the famous Via Appia Antica in 

Italy. Every pilot area has indeed its own hidden 

gems, often a reflection of their unique features 

and authentic regional values. 

From the experience gained during the co-creative 

process, the project can suggest some recommen-

dations for positive outcomes: 

• regular monitoring of stakeholder engagement 

and inclusive communication; 

• the promotion of a bottom-up approach for 

the co-development of the action plans to en-

sure better results; 

• synergies between the action plans and ongo-

ing local events, festivals, and initiatives to acti-

vate stakeholders and to constantly onboard 

new ones; 

• the iterative mapping of further funding oppor-

tunities, at the local, regional, and European 

levels. 

The lessons learnt throughout this journey serve 

as educational material for achieving innovative 

cultural tourism that encompasses social, environ-

mental and economic sustainability, and which 

can encourage policymakers, project owners and 

stakeholders to promote col-

laboration across European 

destinations to enrich cultur-

al exchange and experiences.  

All images: © Be.CULTOUR  



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM DGI Tourism 

Digital, green, innovative approaches 
for VET training in tourism  

DGI TOURISM aims to create a holistic training framework 
for VETs focusing on tourism professions to inspire respon-
sible travel and sustainable growth through evaluation ac-
tivities with trainers’ feedback and development of guide-
lines for VET centres.  

AUTHORS 
Marika Mazzi Boém 
Claudia Iglesias Arriaran  
Agathe Semlali  
 
ROLES 
Project coordinator & researchers  
 
EMAIL 
marika.mazzi.boem@x-23.org 
claudia.iglesias.arriaran@x-23.org 
agathe.semlali@x-23.org  
 
ORGANISATION 
X23 Science in Society  
 
 
 
PROJECT NAME 
DGI Tourism 
 
COUNTRY 
Italy 
 
FUNDING PROGRAMME 
Erasmus+ 
 
DURATION 
15/02/2022 — 14/06/2024  
 
WEBSITE 
https://dgi-tourism.eu  
 
SOCIAL MEDIA 
LinkedIn: dgi-tourism 
Facebook:DGI-Tourism  
Instagram: dgitourism 
Twitter/X: DgiTourism  

The aim of the DGI Tourism project is to create a holistic training 

framework for VETs focusing on tourism professions that will inspire 

responsible travel and secure sustainable growth for the industry in 

the post-COVID era. Within the European landscape, a plethora of 

actors are now able to influence educational methodologies, especial-

ly now as part of European projects; standards and methodologies 

are prone to constant negotiation and evolution (Lawn, 2011). More-

over, traditional education systems can face several challenges hin-

dering the incorporation of new methodologies. These challenges are 

often structural and cultural; indeed successful changes within educa-

tional systems are often linked to structure and culture (Fullan, 2001). 

The DGI Tourism project is being implemented in Greece (Atlantis 

Engineering, Travel2Fit), Italy (X23, ENAIP Lombardia), Austria 

(Vocational School for Trade and Travel) and the Netherlands (Green 

Destinations) and aims to: 

• develop interactive, participatory and lean teaching approaches 

that boost sustainable thinking on tourism. 

• develop an ECVET profile and accompanying training plan to boost 

flexible learning. 

• develop training material by tourism experts, fostering eco-

friendly best practices in easily adaptable, reconfigurable and 

transferable ways. The training content and modules are being 

adapted to the local needs and can thus be considered as transfer-

able for use in other countries, as well as to disciplines with an 

mailto:marika.mazzi.boem@x-23.org
mailto:claudia.iglesias.arriaran@x-23.org
https://dgi-tourism.eu
https://www.linkedin.com/company/dgi-tourism/
https://www.facebook.com/people/DGI-Tourism/100083540191867/
https://www.instagram.com/dgitourism/
https://twitter.com/DgiTourism
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interest in sustainable service delivery. 

• create a path for tourism professionals to adapt 

to post-COVID needs, improving their digital and 

green skills and competencies, to prepare tour-

ism professionals to adapt to market needs and 

economic challenges, propose an intelligent 

skills mix and boost employability. 

The project aims to provide a novel training meth-

odological framework for the VET sector to con-

tribute to social-environmental challenges, like 

travel sustainability and fight climate change, 

whilst also from a different perspective, allowing 

travel professionals (both entry-level and experi-

enced) to adapt to new market trends and re-

quirements, and therefore boosting their employ-

ability. 

In the current phase of the project, all the 

achieved results can be found on the official 

webpage section.  

Result 1: Lean Methodological Framework, which 

aims to develop interactive, participatory and 

lean teaching approaches by selecting method-

ologies with digital, green or innovative compo-

nents; and developing a Lean Methodological 

Framework, with an assessment of several 

methodologies by various countries: 

a) The European Quality Assurance Reference 

Framework for VET (EQAVET), the European 

Foundation for Quality Management (EFQM) 

and the Total Quality Management (TQM) in 

Greece 

b) The implementation of the EQF, the National 

Framework for Qualifications (QNQ), the 

Regional Framework for Professional Stand-

ards (QRSP) and the Atlas of Jobs and Quali-

fications in Italy 

c) The National Qualification Framework (NQF) 

and NQF-Act in Austria 

d) The National Coordination Point EQAVET 

(NCP EQAVET), Plan-Do-Check-Act/Review 

Cycle (PDCA-Cycle), and the JOB monitor and 

the BPV monitor in the Netherlands.  

 

Result 2: The DGI Tourism Professional and Train-

ing Plan will train VET professionals to be adapt-

able to the evolving needs of the tourism sector 

and is based on the principles of sustainability. 

This has been done by conducting a Technical 

Report on the ECVET Profile of the DGI Tourism 

Professional and creating a proposed training 

plan.  

Result 3: DGI Tourism Training Courses are cur-

rently in their development phases, and the 

Ontology Schema and its technical report have 

already been developed. 
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BEST PRACTICE 
EU PROJECTS —  
TOURISM 

PORT Cultural:  
PORTfolio of innovative tools for 

sustainable development of rural 
communities with tourism potential, 

through capitalization of cultural 
patrimony and cultural identity  

The project will investigate the societal and historical con-
text of changes in the present cultural landscape, through 
historic, ethno-demographic and anthropological studies 
and will develop a portfolio of innovative tools, consisting 
of research methodologies, databases with models of tra-
ditional constructions posted on interactive platforms, ar-
chitectural projects for adapting vernacular buildings to 
modern ones and contemporary functionality.  

The PORT project contributes to the “Patrimony and cultural identity” of 

the Romanian National Strategy for Research and Development 2020. 

The project aim was to improve the institutional performance of six re-

search institutions, all members of the consortium, through the develop-

ment of diversified research competences, according to the specific nature 

of each project partner institution, focussing on the broad field 

of cultural landscape protection and cultural patrimony in two pilot areas: 

Bucovina and Southern  Transylvania. 

The project’s central area of focus was aligned to the EU objective ”to pro-

mote the cultural and linguistic patrimony of each member state, (…) con-

tributing to the reinforcement of group identities in the coordinates of mul-

ticulturalism” (CDI Strategy 2020, p. 23). 

From a wider research perspective, the project investigated the societal 

and historical context of changes in the present cultural landscape, through 

historic, ethno-demographic and anthropological studies and developed a 

portfolio of innovative tools, consisting of research methodologies, data-

bases with models of traditional constructions posted on interactive plat-

forms, architectural projects for adapting vernacular buildings to modern 

one and contemporary functionality.  

The developed solutions, as technological and non-technological innova-

tions, were delivered as ”ready-to-use” tools, completed to be patented, 

for use by public administration bodies in the target areas, by private and 
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non-profit organisations, by professional associations 

and by owners of built patrimony, delivering precise 

solutions for the preservation of relevant elements. 

They also  presented studies for the sustainable devel-

opment of tourism destinations, in order for them to 

be capable of using cultural patrimony as a tourism 

resource, as well as studies for the development of 

entrepreneurship within rural communities, plus com-

plex models highlighting the impact of modernisation/

development of regional identity and the impact of 

integration on (inter)national consumption chains. 

One of the objectives was to create a  toolkit harmo-

nised to the specifics of built heritage in the two target 

areas (Bucovina and Southern Transylvania) by devel-

oping architectural projects (20 projects) as well as 

facilitating the access of regional stakeholders to sus-

tainable tools for developing tourism offers, through 

capitalising on the existing heritage, by transforming 

traditional farms into small tourist accommo-

dation locations or some other economic 

function. The project also aimed to develop a 

catalogue of renovation solutions for tradi-

tional houses, to prolong their life cycle, to 

preserve the existing built heritage and to 

encourage its valorisation. 

On the website www.portcultural.usv.ro use-

ful guidebooks and resources are available for 

tourism entrepreneurs and for inhabitants in 

the rural areas, showing how the built herit-

age can be reused, mainly how traditional 

houses that can be reused as tourism cot-

tages, souvenir shops, community centers 

etc. An important tool was the guidebook for 

sustainable tourism development for rural 

destinations, that offered compatible solu-

tions between the valorisation of natural and 

cultural heritage, in relation to the environ-

ment (the use of ecological materials, uncon-

ventional energy sources, energy efficient / 

low water consumption equipment, increas-

ing areas of green spaces, promoting a more 

rational lifestyle in relation to the environ-

ment, as well as the restoration and conser-

vation of historic sites with materials as close 

as possible to the original ones). At the rural 

level, sustainable development addresses both politi-

cal issues and the administrative organisation of the 

region. The challenge in the future lies with the ability 

to involve all identified actors in strengthening their 

support and commitment to achieving results that 

contribute to economic and cultural progress towards 

sustainable development.  

All images: © PORT Cultural 
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PACT for Heritage / 
PACT pentru 

Patrimoniu  

Bukovina: rural regeneration through 
community involvement / Bucovina: 

regenerare rurala cu implicarea comunitatii 

The project will increase the knowledge of social partners 
in rural areas about green and cultural tourism, about the 
preservation of cultural heritage and the development of 
cultural trails, that can promote and valorise the assets of 
traditional villages in Bukovina, Romania.  

The project "Bucovina: Rural regeneration through community in-

volvement", is funded by the POCA – Operational Program for Admin-

istrative Capacity 2014-2020, Priority Axis - Accessible and transpar-

ent public administration and judiciary, code MySMIS2014+ 151477. 

The project focuses on optimising processes oriented towards the 

beneficiaries of sustainable development in rural spaces, by adapting 

the structure and mandate of the administration to the needs of pro-

tecting and valorising local heritage through sustainable tourism. Lo-

cal heritage, although rich and with potential to support local devel-

opment, can only be sustained by protecting valuable heritage re-

sources and developing sustainable tourism. 

The project aims to: increase the capacity of NGOs and local public 

authorities to formulate measures in the field of sustainable develop-

ment of rural spaces, with the involvement of the community and 

social partners, by organising public debate, developing and propos-

ing methodologies for research and inventory/interpretation of valua-

ble resources of built heritage and natural heritage, and by creating a 

permanent online communication platform for the main actors in the 

heritage field. The project will support the creation of a network of 

NGOs / social partners and local authorities and setting up a PACT 

advisory council (Heritage - Community animation - Tourism).  

In addition capacity building activities will be implemented for partici-

pants from NGOs, social partners and staff from local public authori-
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ties and institutions, to act as community facilita-

tors and to coordinate the development of strate-

gic development projects for rural regeneration, 

by organising training programmes in the fields of 

community project management with participa-

tory approach, community training and organisa-

tion and destination management in rural areas.  

Increasing the level of information and awareness 

within civil society concerning community involve-

ment in public life and participation in decision-

making processes, will be an additional goal, 

through the extensive dissemination of identified 

practices and tools developed by the programme. 

One of the key activities is the development of 

thematic trails, including green tourism elements 

from the rural area, natural and cultural resources 

as well as local small producers. Further project 

aims are contributing to the development of com-

munity-based local strategies, creating a commu-

nity of good practice and the strengthening of ad-

ministrative capacity, objectives that contribute to 

greater understanding by local authorities of the 

current situation and the tools at their disposal.  

This guide aims to identify good practices in green 

tourism and protecting traditional architecture. 

These good practices will come from both public 

authorities and civil society. They will    describe 

the experience of those communities, the process-

es they went through, the administrative, financial 

and organisational challenges and limitations they 

faced and the results achieved. This will provide 

greater clarity to social actors concerned with the 

sustainable development of rural areas. There will 

also be analysis of the existing legal framework 

and legal instruments available to non-

governmental organisations and, in particular, to 

local public authorities. 

The project will contribute through three training 

programmes to the creation of a task-force for all 

pilot communities that can later support the de-

velopment of green and eco tourism. The subjects 

to be covered are destination management in ru-

ral communities, project management with partic-

ipatory approach and community animators.  

All pictures: © PACT for Heritage 



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

iHERITAGE  
ICT Mediterranean platform for  

UNESCO cultural heritage  

iHERITAGE supports technological transfer and commer-
cialisation of new AR/VR tools to enhance the access to 
Mediterranean UNESCO cultural heritage through aug-
mented and immersive experiences, by creating cross- bor-
der living labs for research and innovation.  

The improvement 

of new technolo-

gies fosters sus-

tainable transi-

tion through the 

limitation of tra-

ditional paper-

based communi-

cation tools and 

the regulation of 

visitor flows, thus 

reducing the impact of overtourism. The development of AR/AV/MR 

can enhance knowledge of heritage and also develop culture in situa-

tions such as the need for social distancing during pandemics. 

The iHERITAGE project, co-financed by the ENI CBC Mediterranean Sea 

Basin Programme of the European Union, addresses socio- economic chal-

lenges at the cross-border level through the active involvement of young 

people, women and NEETs taking part in Living Labs, training courses, and 

the creation of spin-offs, thus contributing to increased employment op-

portunities and fostering innovation. The project supports collaboration 

activities between universities, SMEs, start-ups and spin-offs devoted to 

the creation of AR/VR/MR products. 

Eventually, iHERITAGE will improve access to UNESCO cultural herit-

age, both on and off site, and will contribute to the establishment of 

the Regional Centre for Safeguarding and Valorisation of Mediterra-

nean Intangible Cultural Heritage (CRESPIEM), to be recognised under 

UNESCO Category 2. 

Mediterranean UNESCO cultural heritage needs new techniques to 

improve its level of interpretation, taking advantage of new technolo-
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gies and commercialising the latest research re-

sults. Thus, iHERITAGE provides new solutions 

through an innovation- driven growth process to 

promote cross-border technological transfer, Liv-

ing Labs, industry-academia collaboration and the 

creation of spin-offs and new products, using the 

latest Information and Communication Technolo-

gies (ICT): Augmented Reality (AR), Virtual Reality 

(VR) and Mixed Reality (MR). The total project 

budget is € 3.68 million, of which the EU contrib-

utes € 3.31 million. The main project objective is 

to support technological transfer and the com-

mercialisation of new AR/VR tools aimed at en-

hancing access to Mediterranean UNESCO cultural 

heritage through augmented and immersive expe-

riences, by creating cross-border living labs for 

research and innovation. 

iHERITAGE's activities, such as the creation of the 

first ICT Cluster of Mediterranean UNESCO cultural 

heritage and the “CRESPIEM”, will contribute to 

the partners' national and regional strategies. Ita-

ly, Spain and Portugal are among the 25 European 

countries that signed a declaration of cooperation 

to advance the digitalisation of cultural heritage. 

As far as Mediterranean Partner Countries are 

concerned, it is in Egypt that the national strategy 

for culture is more developed with a Centre for 

the Documentation of Cultural and Natural Herit-

age treating cultural heritage holistically and 

marking a unique experience in the application of 

the latest ICT innovation on heritage issues. In Jor-

dan, the development of a national strategy has 

begun thanks to the Med Culture programme and 

to the active involvement of private and public 

institutions. In Lebanon “Lebanon 2020” aims to 

review the current state of Lebanese culture by 

fostering the use of ICT. On the Intangible Cultural 

Heritage side, partner territories have national 

and regional registers adopted in line with the 

UNESCO 2003 Convention, but they are scarcely 

populated with text information and audio-visual 

materials on intangible assets and lack a standard 

ICT system. iHERITAGE fosters the creation of in-

novative AR/VR/MR content related to some of 

the world's most outstanding tangible and intangi-

ble cultural heritage, namely 9 UNESCO World 

Heritage List sites: one each in Italy, Spain, Egypt 

and Jordan; three in Lebanon.  

All pictures: © iHeritage 



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

TOURISME 
Improving sustainable tourism 

development and capacity of tourism 
SMEs through transnational 

cooperation and knowledge transfer  

The TOURISME project, funded by the European COSME 
programme, aims at enhancing SMEs' capacities and skills 
for assessing their environmental performance and imple-
menting solutions which would allow them to align their 
businesses with certain circular economic principles. 

Tourism is an important economic sector in the European Union and 

has the potential to further boost the economic development of the 

EU and to create greater employment opportunities. However, in 

general tourism results in many unwanted consequences such as 

pressure on natural resources, waste generation and increased car-

bon footprints of certain tourism destinations. On the other hand, if 

managed and practiced in a responsible and sustainable way, tourism 

can contribute to the preservation and sustainable development of 

the natural environment and the entire “ecosystem” of the local des-

tination. 

Within this context, TOURISME aims to promote the adaptation of 

European tourism SMEs towards more sustainable, low-carbon and 

resource-efficient business models and practices. To face these chal-

lenges, the project sought to foster SMEs’ capacities and skills to ex-

plore solutions through a reinforced transnational and cross-sectoral 

collaboration among tourism SMEs and business operators from 

different sectors. 
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Specifically, the project 
had the following objec-
tives: 

• design and implement 

transnational and 

cross-sectoral support 

schemes including ca-

pacity building 

knowledge transfer 

and scaling-up activi-

ties to enable the sus-

tainable growth of 

SMEs in the tourism 

sector through 

knowledge transfer, 

exchanges and collab-

oration with other 

SMEs and tourism in-

dustry stakeholders 

across sectors and countries; 

• support the uptake of innovative solutions that 

boost sustainable practices and circular busi-

ness models, addressing the growing consumer 

demand for an eco-friendlier tourism experi-

ence and understanding the financial implica-

tions and cost saving opportunities; 

• support the participation of SMEs in environ-

mental certification schemes and other EC initi-

atives such as EU Ecolabel, EMAS, GreenKey, 

etc. which promote sustainable tourism and 

lead to competitive advantages. 

In doing so, TOURISME selected and financed 65 

SMEs from France, Italy, Spain and Cyprus to bene-

fit from training programmes, matchmaking 

events and individual support for environmental 

certifications. Through these activities, SMEs could 

acquire new knowledge about sustainable tourism, 

adopt and share sustainable practices, as well as forge 

new business connections. While support scheme 

activities for SMEs were being implemented, the pro-

ject carried out monitoring and assessment of the im-

provement in beneficiaries’ uptake of sustainable solu-

tions. 

Besides capacity building activities for SMEs, TOUR-

ISME also performed an extensive literature review of 

sustainable tourism and environmental certifications 

where the key drivers for sustainable growth and asso-

ciated environmental, economic, and social benefits 

were identified. A study of SMEs’ perceptions towards 

the adoption of circular economy principles and certifi-

cations was carried out through the launch and pro-

motion of a survey. The best practices identified were 

analysed in depth and compiled into a compendium 

available on the project website. Finally, guidelines for 

enhanced sustainability in tourism were developed for 

SMEs, policy makers, and other practitioners based on 

the TOURISME project experience. 

To sum up, the ultimate impact the project sought has 

been to contribute to the adoption of sustainable and 

circular principles by tourism SMEs around Europe. 

The main results have been an increased awareness of 

the importance of sustainability within tourism busi-

ness activities, new sustainable practices adopted 

by the beneficiaries, and improved access to envi-

ronmental certifications with 26 out of 65 SMEs 

managing to achieve a certification thanks to the 

project’s funding. 

All images: © TOURISME 



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

S.T.R.E.E.T. 
Sustainable transport education for 

environment and tourism  

Main objectives of the S.T.R.E.E.T. project: 

• training new managers for sustainable mobility and tourism; 

• meeting the needs of an expanding sector with a new 
and innovative professional profile able to combine local 
development with sustainability; 

• providing entrepreneurial competencies and know-how 
for the European market. 

S.T.R.E.E.T. was a three years project involving organisations from Italy, 

Austria, Slovenia and the United Kingdom, connecting a mix of competen-

cies from public and private sectors and dealing with vocational training, 

consultancy, transport and infrastructures as well as  sustainable tourism. 

ENGIM Piemonte, a VET organisation from Italy, was the coordinator.  

The project aimed to define a new professional profile, Expert for Sustaina-

ble Mobility and Tourism focussing on two main fields: alternative mobili-

ty and sustainable tourism, seen as opportunities for economic growth, 

local development and employment.  

With a view to promoting the use of digital training, the partners created a 

platform with open educational resources via the project website, offering 

two online courses.  

A basic course with 11 video lessons, provided a general overview of mobil-

ity management within the different national contexts starting from the 

legislative framework and continuing to training for the mobility managers 

and their interdisciplinary competencies. The course examined the drafting 

of urban plans for sustainable mobility, integrated transport systems, com-

munication and territorial marketing strategies. 

More than 100 students subscribed to the basic course, 46 of which com-

pleted it and passed the test and, among these, 24 from several EU coun-

tries were selected to participate in the specialised course and the learning 

activities abroad.   

The team participated in a detailed programme about managing sustaina-

ble mobility. The study visits or “learning activities” were a fundamental 

part of the specialised course and an opportunity to experiment in the are-

as covered by the basic course. The study visits were carried out in areas 

with different contexts and backgrounds and with different approaches to 

mobility and sustainable tourism. 
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Each study visit (London/UK,  Werfenweng/Austria, 

Bled/Slovenia, Turin/Italy) lasted five days alternating 

between classroom and outdoor activities and involv-

ing the same group of participant each time.  All the 

lessons learned in both the basic and specialised 

courses, together with the most interesting case stud-

ies, were gathered into a Toolbox an e-book manual 

for the European mobility and sustainable tourism 

managers of the future. 

A final event in Turin gathered all the EU participants 

together and was an opportunity to showcase the 

project to stakeholders who participated in workshops 

and a conference.  

The website has an extensive Lesson Learnt section 

which includes all the materials (keynotes, presenta-

tions, lectures, case studies) for each study visit and a 

toolbox of 200 pages in pdf form with the project ma-

terials.  

We can summarise the findings as follows:  

• The need for cooperation between the public sec-

 tor/policymakers and the private sector that can 

 implement decisions. 

• The private sector must organise networks and 

 collaboration to offer tourists sustainable 

 “holidays” without the use of cars so that they can 

 experience territories in a different and slower 

 way. 

• The decisions of policymakers can be unpopular at 

 first – no fear! 

• There is no formal recognised training on offer for 

 young people concerning these topics, although 

 more and more pilot projects are working on it.  

COVID proved we were right as the demand for sus-

tainability in the tourism sector is increasing and lots 

of regions are trying to promote themselves as 

“sustainable destinations”. 

After the end of the project most of the participants 

worked in the field of sustainable mobility and tour-

ism, employed by public or private organisations and 

that is the impact we most hoped for. It was very diffi-

cult to sustain the other project ideas and activities 

after the end of the project due to the lack of re-

sources.  

All images: © S.T.R.E.E.T. 
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BEST PRACTICE 
EU PROJECTS —  
TOURISM 

HyPro4ST  

Sustainable tourism innovation 
through hybrid project management  

Objectives of the HyPro4ST project: 

• sustainable innovation for the tourism sector 

• labour market needs analysis 

• new job profile Sustainable Hybrid Project Manager 

• certification scheme 

• vocational open online courses and practical guide 

• virtual learning hub 

The HyPro4ST partnership (16 partners from six EU countries — Croatia, 

Greece, Hungary, Italy, Portugal and Slovenia) promotes a holistic ap-

proach to educating existing and prospective project managers, other 

professionals, and students active in sustainable tourism, aimed at in-

creasing their skills, sense of initiative and entrepreneurial mindset, as 

well as boosting innovation through cooperation and knowledge ex-

change among higher education, vocational education and training and 

enterprises, through a three year effort.  

AUTHOR 
SCN Coordination Team 
 
ROLE 
Project coordinator 
 
EMAIL 
hypro4st@sustainable-city.gr 
 
ORGANISATION 
Sustainable City Network (SCN) 
 
 
 
PROJECT NAME 
HyPro4ST 
 
COUNTRY 
Greece 
 
FUNDING PROGRAMME 
Erasmus+ 
 
DURATION 
01/07/2022 — 30/06/2025 
  
WEBSITE 
https://hypro4st-project.eu 
  
SOCIAL MEDIA 
Facebook: HyPro4STproject  
LinkedIn: hypro4st-project 

https://hypro4st-project.eu/partners/
mailto:hypro4st@sustainable-city.gr
https://hypro4st-project.eu
https://www.facebook.com/HyPro4STproject
https://www.linkedin.com/company/hypro4


 

 85 

P
O

LI
C

Y
 P

A
P

ER
 

 

The HyPro4ST project’s main objec-

tives are to: 

1. identify specificities and challenges 

in each country regarding sustain-

able tourism, as well as the learn-

ing and development (L&D) needs 

relating to performance gaps of 

the project managers working in 

the tourism industry; 

2. develop a new Job Profile of the 

Sustainable Hybrid Project Manag-

er in the Tourism Sector, that will 

match skills and labour market needs; 

3. develop an online learning hub, hosting the 

HyPro4ST VOOC and Practical Guide, for provid-

ing open and continuous vocational education 

and training to professionals and students, voca-

tional and higher education trainers and educa-

tors, including vulnerable groups; 

4. upskill and tackle skills mismatches in the tourism 

sector by training at least 600 existing and pro-

spective project managers and students through 

the HyPro4St VOOC and at least 30 professionals 

through two work-based learning activities; 

5. issue at least 600 Certificates of Attendance and 

develop a certification scheme framework for the 

new job profile, that deploys the globally accept-

ed requirements of ISO 17024 certification pro-

cess for persons. 

The development of the new job profile is based on 

key EU “tools”: Agenda 2030 Sustainable Develop-

ment Goals, Green Deal, Europe Recovery Plan, EU 

Strategy for Sustainable Tourism, New Skills Agenda 

for Europe 2030, the EU Pact for Skills -Skills Partner-

ship for the Tourism Ecosystem, Commission’s Digital 

Education Action Plan, Digital Skills and Jobs Coali-

tion, Micro-credentials approach, Entrepreneurship 

2020 Action Plan, EntreComp, GreenComp, 

DigComp, European multilingual classification of 

Skills, Competences and Occupations (ESCO), Euro-

pean Qualifications Framework (EQF), European 

Quality Assurance in Vocational Education and Train-

ing (EQAVET), Standards and Guidelines for Quality 

Assurance in the European Higher Education Area 

(ESG). 

Based on the findings of the needs analysis report, 

this job profile aims to effectively combine different 

knowledge and skills from the field of general project 

management (agile, lean, green methods), environ-

mental and social responsibility, in order to enhance 

the sustainability of tourism initiatives and products.  

The HyPro4ST training envisages six modules, i.e.: 

Sustainability and Tourism Sector, Digital Skills for 

the Sustainable Tourism Sector, The Hybrid Project 

Management for Sustainable Tourism, the Resilient 

Sustainable Hybrid Project Manager, Creativity and 

Entrepreneurship in the Sustainable Tourism Sector 

and the Projectised Tourism Business. Learning out-

comes will be defined on three levels, corresponding 

to basic division by knowledge, skills, and compe-

tences (including attitudes), in line with EQF levels.  

The HyPro4ST training course is planned to be a Vo-

cational Open Online Course (VOOC), combining 

asynchronous and synchronous activities. Modules 

will be separately assessed and accredited (each hav-

ing 1 ECTS of workload), addressing each of the man-

datory elements to acquire micro-credentials. Addi-

tionally, the course as well as each module will have 

clearly identified content, type of participation, deliv-

ery and assessment methods, quality assurance and 

EQF level. The Virtual Learning Hub and the Certifica-

tion Scheme Framework will be fundamental for 

knowledge transfer across the sector and for future 

sustainability.  

All images: © HyPro4ST 
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GREENTOUR 

Circular economy and 
sustainable tourism in 

destinations of the SUDOE space  

The GREENTOUR project has developed an environmental 
assessment tool for establishments (accommodation, ca-
tering and leisure activities), transport and waste. Five 
tourism destinations have been assessed where transport 
is the category with the largest carbon footprint, followed 
by catering.  

The GREENTOUR project has developed an environmental assess-

ment tool for various types of establishments including accommoda-

tion and catering providers plus leisure activities. This tool enables 

these establishments to measure their environmental impact and 

acquire an ecolabel, which is linked to a QR code. This QR code pro-

vides access to a concise overview of the establishment's environ-

mental impact across nine distinct environmental categories. 

Any interested establishment can use this tool by visiting the project's 

official website: https://greentour-project.eu  

Furthermore, in addition to these valuable tools, the GREENTOUR 

project has achieved a significant milestone by calculating, for the 

first time, the comprehensive environmental impact of an entire tour-

ist destination. This was accomplished by extrapolating data input by 

participating establishments from several tourist destinations includ-

ing Rias Baixas, Guimaraes, Camino Lebaniego, Massif du Sancy, and 

Lloret de Mar. Additionally, the impact stemming from tourists travel-

ing to these destinations, as well as the management of waste gener-

ated during their stays, were incorporated into the calculations. 

The environmental impact of these destinations in terms of carbon foot-

print per tourist ranges from 132 kg CO2 eq. in Massif du Sancy (France) to 

323 kg CO2 eq. in Guimarães (Portugal). In the case of Lloret de Mar, this 

value is 221 kg CO2 eq. per tourist. Transport contributes most to the envi-

ronmental impact of the carbon footprint of these destinations, represent-

ing between 60% and 96% of the total impact, depending on the particular 

case of each destination. Destinations whose tourists mainly use air travel 

as a means of transport have a much higher overall carbon footprint im-

pact. After transport, the activity with the greatest impact in all destina-
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tions is catering (food and drink), which varies from 

26% of the destination's total impact in the case of 

Lloret de Mar, to 14% in the case of Massif du Sancy. 

The third most important source of environmental 

impact in terms of carbon footprint is accommoda-

tion, whose contribution ranges from 14% of the im-

pact in the case of Lloret de Mar to 1% in the case of 

Guimarães. The activities carried out in the destina-

tions contribute less than 7% of the total impact of 

each destination analysed, while the management of 

waste generated by tourists accounts for less 

than  2%. 

If only the impact of accommodation, food and lei-

sure activities of tourists is considered, without taking 

transport into account, the GREENTOUR project has 

obtained an average value of 25.2 kg of CO2 eq. per 

tourist. In the particular case of Lloret de Mar, this 

value is 23 kg of CO2 eq. per tourist. 

The results and tools developed by the GREENTOUR 

project represent an important step towards a more 

sustainable tourism model at tourist destinations. In 

addition, they provide valuable information to tour-

ism establishments to focus their environmental im-

pact reduction strategies in an efficient way. Although 

the project has ended, its legacy continues, and the 

consortium partners are working on the dissemina-

tion of the tools and results obtained for implementa-

tion in the tourism sector. GREENTOUR demonstrates 

that, through collaboration between different entities 

and countries, it is possible to develop ambitious and 

effective projects to address the environmental chal-

lenges of the tourism sector and encourage its trans-

formation towards more sustainable practices.  

All images: © GREENTOUR 
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SMARTA-NET  

Sustainable rural mobility in 
support of ecotourism  

SMARTA-NET aims to promote sustainable and resilient 
mobility connections between rural areas, within remote 
areas such as islands, and between remote rural areas and 
urban areas, taking into account the need to support eco-
tourism. 

SMARTA-NET is led by MemEx of Italy, supported by TIS (Portugal), E40 

(Hungary), NIT (Germany) and Panteia (Netherlands). The outcome of 

the project is the establishment of a European Rural Mobility Net-

work (ERMN) to link European actors in the field of rural mobility and 

to engage rural municipalities and other rural areas across Europe in 

capacity-building and exchanging knowledge and experience. This will 

give ERMN members the opportunity to meet face-to-face, share prac-

tices and discuss topics of common interest. Additionally, the project 

team develops guidelines for the integration of tourist regions into sus-

tainable mobility networks, the integration of rural mobility aspects 

into SUMPs (Sustainable Urban Transport Plans) as well as funding op-

portunities for making rural mobility more sustainable. In order to 

make the knowledge gathered within SMARTA-NET accessible to a 

wide range of stakeholders, training on rural tourism mobility will be 
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provided in the countries. A set of lighthouse sites – 

municipalities and regional entities – has been iden-

tified. SMARTA-NET is working closely with these 

sites to test out key activities and outcomes of the 

SMARTA-NET project and to roll these out further 

to other rural municipalities.  

In rural places, transport connections are a key as-

pect in developing the most dispersed areas. In 

such locations, tourism also acts as a driving force 

for stimulating economic development and for cre-

ating the critical mass to provide improved services 

to both residents and tourists. The transport con-

nections to such areas is mostly by car, considering 

the poor alternative transport options and the lack 

of mobility infrastructures to support an extended 

transport offer. 

In SMARTA-NET, we appreciate the immense diversi-

ty of Europe, its rural areas, and the various forms of 

tourism. “One size fits all” will not work, nor will at-

tempting to transplant urban solutions. Neither will a 

simplistic toolbox of standard measures. Each com-

munity needs a package of measures that responds 

to its mobility needs, harnesses the available re-

sources, and builds on the organisational structure of 

the community. Within the framework of the project 

mobility, patterns within rural tourist communities 

were identified and a self-check for regions was de-

veloped, helping rural areas to gain knowledge and a 

realistic overview of the characteristics and the tour-

ist mobility in their own region. Furthermore, a clas-

sification of rural tourist environments was devel-

oped according to the topography, landscape, tour-

ism intensity, accessibility and the mobility on offer 

to a municipality or region.  

One of several examples of good practice that was 

identified is the Texelhopper, a mobility solution 

that is implemented on the Isle of Texel, in The 

Netherlands. The Texelhopper is a combination of 

the regular bus line and the flexible use of smaller 

buses that offers cheap stop-to-stop flexible 

transport on the entire island. Another mobility 

solution worth mentioning is the Alpine bus service 

in Switzerland that offers public transport where 

there is no public offer and which is subsidised by 

national regulation on the basis of the number of 

inhabitants. This strengthens nature-oriented tour-

ism in mountain areas and creates alternatives for 

visitors to do without their own car. 

The SMARTA-NET project builds on the findings of 

the previous SMARTA and SMARTA 2 projects and 

goes one step further with the practical imple-

mentation by establishing the ERMN network. For 

the future, the project team intends that the 

ERMN network will continue to exist after the end 

of the project, offering a good opportunity for ex-

change and helping rural communities to further 

develop their tourism mobility. It is also aimed 

that political decision-makers at the European and 

national levels will in the future focus not only on 

mobility in urban areas, but also in rural areas.  

https://www.nit-research.de/surveys/index.php/628763?lang=en
https://www.texelhopper.nl/en/
https://www.myswitzerland.com/en/experiences/bus-alpin-1/?_gl=1%2Aa3keus%2A_up%2AMQ..%2A_ga%2ANjM1MTkxNzYyLjE2OTE0MjA3NDc.%2A_ga_F6N1LVHY7B%2AMTY5MTQyMDc0Ny4xLjAuMTY5MTQyMDc0Ny4wLjAuMA..
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TExTOUR  

Social innovation and tehnologies for 
sustainable growth through 

participative cultural tourism: 
educational activities regarding the 
traditional transhumance routes in 

the region of Zagori 

The goal is the promotion of the traditional pastoral model 
of transhumance in Zagori, and the creation of a sustaina-
ble touristic experience out of it. The outcome is for the 
benefit of livestock breeders, as well as for the synergy of 
farming and tourism. 

The primary sector of Greece is being given up in favour of the ter-

tiary sector. While this is not inherently negative, careless 

“touristification” does leave rural areas underpopulated and neglect-

ed. The region of Zagori (Epirus, Greece) has been in a bit of both 

worlds, but during recent decades agriculture and livestock breeding 

have been suffering. A direct consequence of the decrease of live-

stock breeders is a drop in the demographic and economic aspects, as 

well as the decrease of the region’s biodiversity, tightly connected to 

farming. The type of farming that is especially affected by urbanisa-

tion and the abandonment of the countryside is that of transhu-

mance. The support for this endangered pastoral practice, listed in 

UNESCO’s intangible heritage catalogue, is a means to restoring both 

the economic and ecological wealth of the region (biodiversity: flora 

and fauna, such as the wolf, the Egyptian vulture, and species of 

plants and fungi dispersed through herds). While some livestock 

breeding does still exist, it is mainly stabled and usually not free 

range. Our efforts are focused on drawing attention to transhumance 

and making a tourist experience for visitors out of it, thus making the 

primary and tertiary sectors work together instead of against each 

other. We propose a type of tourism that considers natural and cul-

tural preservation and sustainability. With this type of tourism, visi-

tors have organic connection and interaction with locals and their 

lifestyle. In addition, the visibility that comes with tourism might con-

vince the state to support and aid livestock breeders and farmers 
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© TExTOUR  

more. As Greece is a tourism-heavy economy, the 

emphasis is mainly on seaside places, but this 

leaves the mountain regions underdeveloped and 

neglected, and also steals from visitors the chance 

to see and experience this unique side of the 

country. 

The main actions of the project include the re-

cording, mapping and promotion of transhumance 

routes in  Zagori as a sustainable tourism product, 

in collaboration with local pastoralists, who will 

act as guides and facilitators. The actions for the 

visitors include hands-on experience of guided 

tours on the routes of Zagori’s transhumance 

breeders. Also, there will be interpreted guided 

walks in the broader area through soundscapes 

(echo-walks), which, embedded in a mobile device 

app, will enhance the tourist experience of the 

routes. The routes are of varying levels of difficulty 

so that there is something for everyone. The echo-

walk feature provides depth to a regular trekking 

activity, as visitors are able to listen to auditory 

elements (natural and human) from  their sur-

roundings that they would not otherwise notice. 

The project can be disseminated to a wider audi-

ence, in the form of a documentary about trans-

humance, as a part of a broader campaign aiming 

to bring awareness of the importance of transhu-

mance and rural lifestyle in general, and as an ele-

ment of intangible cultural heritage. 

The project integrates elements of social innova-

tion and sustainability, as it includes local actors 

and rural values to provide solutions to existing 

social problems in the area (e.g. population, defor-

estation, devaluation of the agricultural-livestock 

profession, low quality of life in rural areas etc.). 

The proposed actions strengthen the capacity of 

citizens to act, deploying a systemic approach to 

solving problems. Finally, it adopts the co-creation 

of actions “with” citizens. The action plan directly 

benefits the marginalised community of pastoral 

breeders and their families including the local 

agrifood and agrotourism sectors as a whole. Spe-

cial focus will be given to women pastoralists and 

younger generations who want to get involved 

with transhumance as a tourism product.  



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

SPOT 

Sustainable spatial planning of 
tourism destinations  

The aim of the project was to develop an innovative meth-
od for teaching sustainable spatial planning of tourism des-
tinations within the European higher education system. 
This goal was influenced by the wider context of develop-
ment of the idea of innovative, sustainable and inclusive 
tourism spatial planning.  

The aim of the 

project SPOT – 

Sustainable Spa-

tial Planning of 

Tourism Destina-

tions – was to 

develop an inno-

vative teaching 

method for sus-

tainable spatial 

planning with 

particular focus 

on tourism desti-

nations. The goal 

of the SPOT pro-

ject was to imple-

ment this educa-

tional method within master programmes at five educational organisations 

involved. The method was developed by linking tourism and spatial planning 

education with research and innovation, fostering entrepreneurship, and 

promoting learning and teaching partnerships between the commercial and 

non-commercial sectors. 

The SPOT project was implemented by a consortium of six educational and 

scientific institutions:  

• University of Lodz (Poland, consortium leader)  

• Inland Norway University of Applied Sciences (Norway)  

• Institute of Geography and Spatial Organisation Polish Academy of Sci-

ence (Poland) 
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• Mersin University (Turkey) 

• Polytechnic of Leiria (Portugal)  

• Politecnico di Torino (Italy) 

This goal of the SPOT project was influenced by the wid-

er context of developing the European idea of the inno-

vative, sustainable and inclusive spatial planning of tour-

ism destinations. Thus, the following specific objectives 

were defined: 

• seminars and conferences – disseminating results of 

joint initiatives for developing tourism spatial plan-

ning and its teaching methods; 

• publications – exchanging European best practice in 

the field of tourism spatial planning through scientific 

publications and an educational manual; 

• outdoor activities – facing the challenges of tourism 

spatial planning through research and learning by 

doing on the spot; 

• theoretical studies – understanding the main trends 

and challenges related to tourism spatial planning in 

Europe. 

The SPOT project targeted the following groups and 

stakeholders over both the long and short term:  

• students of both spatial planning and tourism pro-

grammes; 

• practitioners involved in the spatial planning of tour-

ism destinations; 

• academic teachers and researchers interested in the 

problems of sustainable tourism and sustainable 

spatial planning. 

However, the students were the most important group 

targeted by the SPOT project. They were involved in 

various types of activities:  

• study visits to Turkey, Portugal, and Italy; 

• the research process; 

• International Tourism Congress ITC2022 - the final 

event disseminating the achievements of the SPOT 

project (17th to 19th November 2022, in the city of 

Lodz, Poland). 

The SPOT project started with theoretical studies look-

ing at the main trends and challenges related to spatial 

planning and tourism development in Europe and re-

sulted in a book entitled “Contemporary challenges of 

spatial planning in tourism destinations”. The priority of 

our educational activities was to make students aware 

of the challenges that the spatial planning of tourism 

destinations present and to prioritise sustainable devel-

opment goals. Academic teachers prepared for stu-

dents’ initial analysis of case studies. Thanks to the SPOT 

project’s study visits, students elaborated policy recom-

mendations for investigated cases. The results of their 

work enriched the report “Case study analysis and poli-

cy recommendations” to be shared with local and re-

gional stakeholders of tourism development and spatial 

planning. Scientific discussion continued and resulted in 

the publication of a special issue of the journal 

“European Spatial Research and Policy”. Moreover, the 

organisation of the SPOT project’s study visits directly 

enabled the development of an innovative method of 

sustainable spatial planning of tourism destinations. 

Details were presented in the publication entitled 

“Sustainable spatial planning of tourism destinations: 

Manual for teachers”. An additional SPOT project out-

put is the self-administered mass online open course on 

sustainable tourism spatial planning delivered by the 

Baltic University Programme (BUP).  



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

COMMON 

Coastal management and monitoring 
Network for tackling marine litter in 

Mediterranean Sea  

COMMON, a project funded by the ENI CBC MED Pro-
gramme, aims to build a collaboration network between 
Italy, Tunisia and Lebanon, to support the correct manage-
ment of marine litter, using the principles of Integrated 
Coastal Zone Management (ICZM).  

Marine litter is quickly becoming one of the main pollution sources of 

the Mediterranean Sea, with negative consequences for living marine 

organisms, marine ecosystems, human health and coastal activities, in-

cluding tourism. The “COastal Management and MOnitoring Network 

for tackling marine litter in the Mediterranean Sea” project is funded by 

the ENI CBC MED Programme, under the Thematic objective B.4 

“Environmental protection, climate change adaptation and mitigation”. 

The 2014-2020 ENI CBC “Mediterranean Sea Basin Programme” is the 

largest Cross-Border Cooperation (CBC) initiative implemented by the 

EU under the European Neighbourhood Instrument (ENI) funded by the 

EU with 209 million Euros. The Programme brings together the coastal 

territories of 14 countries with the aim of fostering fair, equitable devel-

opment on both sides of the Mediterranean. The territories involved are 

112 and nearly 198 million people live in the cooperation area. The ENI 

CBCMED Programme has four branches: SMEs and Business Develop-

ment; Technology Transfer and Innovation; Social Inclusion and the 

Fight Against Poverty, and Environment and Climate Changes. Within 

the Environment and Climate Change action three projects have been 

developed: MENAWARA, aiming to increase the re-use of treated non-

conventional water as an alternative source in irrigated agriculture; 

CEOMED, pursuing the reduction of waste generation and promoting 

source-separated collection on the Mediterranean local open markets 

and COMMON aiming to increase the capacities of local authorities and 

coastal communities to monitor and address the issue of marine litter.  

Although all initiatives have a potential impact on tourism, in this short 

article we will only deal with COMMON, considering its direct effect on 

AUTHOR 
Stefania Di Vito 
 
ROLE 
Scientific officer 
 
ORGANISATION 
Legambiente APS 
 
 
 
PROJECT NAME 
COMMON 
 
COUNTRY 
Italy 
 
FUNDING PROGRAMME 
ENI CBC Med 
 
DURATION 
03/09/2019 — 02/03/2023 
  
WEBSITE 
www.enicbcmed.eu/
projects/common 
  
SOCIAL MEDIA 
Facebook: Common.eu  
Instagram: common.eu 
YouTube: @commonmedproject 

https://www.enicbcmed.eu/projects/common
https://www.enicbcmed.eu/projects/common
https://www.facebook.com/Common.eu/
https://www.youtube.com/@commonmedproject/


 

 95 

P
O

LI
C

Y
 P

A
P

ER
 

 

beach and coastal tourism in general. Combating 

the issue of marine litter requires a global effort at 

basin level through a multi-institutional and multi-

stakeholder approach that tackles the different and 

competing environmental, economic, social, cultural 

and recreational drivers that can affect marine eco-

systems. 

 

The COMMON project applied the Integrated 

Coastal Zone Management (ICZM) principles to the 

challenge of marine litter, improving knowledge of 

the phenomenon, enhancing the environmental 

performance of five pilot coastal areas in Italy, Tuni-

sia and Lebanon, and engaging local stakeholders in 

marine litter management. The COMMON project 

worked on detecting the causes and effects of waste 

and its mitigation. It operated along five axes 

on which initiatives, activities and cooperation 

were developed: scientific (beach, seawater 

and marine species) monitoring, capacity 

building, raising awareness, stakeholder in-

volvement, networking (coastal cities, turtle 

rescue centres). 

Tourism too has a role in creating but also 

reducing littering: during the summer season, 

seaside tourism increases the marine litter 

issue by more than 40%, so much so that the 

poor management of urban waste is con-

firmed as one of the main causes of the waste 

found on the monitored beaches, together 

with the lack of purification systems and the 

bad habit of throwing urban waste into the 

toilet. The Clean up the Med campaign that 

was held in May 2022 – the 29th edition – in-

volved 17 Mediterranean countries, with the 

participation of more than 600 volunteers. By 

the end more than 1 tonne of waste had been 

collected. Another important axis is the ex-

change of good practices and networking be-

tween cities and coastal areas. The project 

monitored activities in the field of waste re-

duction and waste management. The project 

monitored 34 reduction projects and 5 waste 

management projects. 

The COMMON project has been capitalised 

upon by others in the Plastic Busters CAP pro-

ject, and the ENI CBCMED programme.  

All pictures: © COMMON  



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

Tara Dornelor, 
a flourishing 

ecotourism 
destination 

Transforming the Land of Dornelor into a sustainable ecotour-
ism destination with diverse tourist programs and ongoing 
development of ecotourism infrastructure for the sustainable 
conservation and well-being of local communities.  

The Land of Dornelor is one of the five officially certified ecotourism des-

tinations in Romania, a small natural and cultural gem that preserves its 

original charm. 

This project is part of the Green Entrepreneurship Program, the longest 

and most substantial program of the Romanian-American Foundation 

and the Partnership Foundation, which supports the development of 

ecotourism in our country. Over the past seven years, the program has 

contributed to the development of seven ecotourism-focused destina-

tions, each with its own management team, the establishment of the 

Discover Eco-Romania brand, national and international promotion, and 

much more. 

Learning from challenges: The COVID-19 pandemic brought unprece-

dented challenges but also stimulated innovation and community spirit. 

Despite the difficulties, we achieved beautiful results: 

• Expansion of the local ecotourism network to 56 members, bring-

 ing together guesthouse owners, guides, custodians of protected nat-

 ural areas, artisans, and local producers. This diversified the tourist offer-

 ings and engaged the community with the region's development. 

• The first local gastronomic events we organized, after the easing of re-

 strictions, attracted dozens and hundreds of curious tourists eager to 

 discover the natural charm of the area and its unique cuisine. Eco-

 brunches also strengthened the bonds between the local community 

 and public authorities, promoting collaboration. 

• The development of easy hiking and cycling trails, suitable for families and 

 those with average physical fitness. These trails wind through the picture

 esque villages of the area, offering opportunities for authentic exploration. 
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•  Improvement of visitor infrastructure through the 

 installation of informative panels and proper sign-

 age, including in the Călimani National Park. This 

 increased safety and accessibility for tourists. 

•  Local development was promoted by supporting 

 local services and products, integrating them into 

 the offers developed by the association's first tour-

 ism agency. 

•  Promotion and strengthening of the local ecotour-

 ism brand through information publication on 

 www.taradornelor.ro, participation in tourism 

 events, and support for the Via Transilvanica pro-

 ject. This support included marking the milestones 

 along the so-called El Camino de România with the 

 number of kilometers covered and highlighting 

 the Țara Dornelor logo on the route that trav-

 erses the destination. 

Prospects for a greener future: The experience we 

have gained teaches us that through collaboration, 

dedication and support, we can continue to grow 

and contribute to a greener future. The Land of Dor-

nelor is already an example of ecotourism develop-

ment, with tangible benefits for local communities 

and nature conservation, and our projects continue 

in the same direction. 

A project from the heart with real impact: From a 

personal perspective, the project I have been in-

volved in represents not only an effort but also a 

personal and collective journey. The COVID-19 pan-

demic forced us to find innovative solutions and 

come together. Local gastronomic events were 

proof of the community's boundless creativity, espe-

cially in difficult situations. 

We have learned that ecotourism can bring prosper-

ity to communities and strengthen connections be-

tween people. We recommend that those interest-

ed follow our example and get involved in ecotour-

ism development. 

We conclude with an appeal to political decision-

makers, both nationally and in Europe, to support 

ecotourism development through appropriate poli-

cies and funding. By combining the efforts of local 

communities, non-governmental organizations and 

funders, we can create a more sustainable future. 

All images: © Tara Dornelor 

http://www.taradornelor.ro/


 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

Electromobility – 
electric vehicles for a 

green municipality  

Reduce carbon emissions, enhance local transport options 
and promote green tourism. 

In an era where environmental consciousness is more important than 

everything else, Suceava, a picturesque municipality in Romania, em-

barked on a transformative journey towards sustainable tourism. The 

ambitious project, titled "Electromobility – Electric Vehicles for a 

Green Municipality", aimed to reduce carbon emissions, enhance lo-

cal transport options and promote green tourism.  

The project's core activities included: 

•  charging infrastructure – the installation of 14 standard charging 

 stations and 14 fast charging stations, accompanied by 56 electric 

 vehicle parking spaces at these stations. A central dispatcher sys-

 tem was set up to manage power consumption efficiently. 

•  electric vehicle procurement – Suceava Municipality acquired 11 

 electric vehicles, two electric vans, an electric road sweeper and 

 an electric tanker. 

•  electric bikes – the project also included the purchase of ten elec-

 tric bikes and the installation of a charging system equipped with 

 photovoltaic panels. 

One of the project's major achievements was the substantial reduc-

tion of carbon emissions. Comparing a conventional petrol car to the 

electric Peugeot iON, the project demonstrated a significant reduc-

tion of 4,143 tons of CO2 emissions annually. 

Moreover, the economic benefits were impressive. The estimated 

cost of electricity for the Peugeot iON was approximately 36.2 RON 

(7.3 EUR) per 100 kilometres, while a classic petrol car cost 42 RON 

(8.4 EUR) for the same distance. This translated into an annual sav-

ings of 16,901 RON (3397 EUR) per vehicle , contributing to both envi-

ronmental and economic sustainability. 

An essential aspect of the project was ensuring accessibility to the 

charging stations. To obtain a charging card, electric vehicle owners 
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needed to present their identification and car reg-

istration documents at the Suceava City Hall. They 

were provided with a list of charging station loca-

tions, charging instructions and a parking card for 

electric vehicle parking spaces. This initiative has 

already issued 14 charging cards, making electric 

mobility accessible to the public. This encouraged 

several local businesses (restaurants, courier firms 

etc.) to change their fleet to electric vehicles. 

Implementing this project, we have learned sever-

al valuable lessons. 

• Active engagement with the community is 

 crucial for the success of such initiatives. Public 

 awareness campaigns can encourage greater 

adoption of electric vehicles. 

• Providing maintenance and support for elec-

 tric vehicles and charging stations is essential 

 to ensure their longevity and efficiency. 

• The success of the project has highlighted 

 the need for further expansion of the charg-

 ing infrastructure to meet increasing demand. 

To further promote green tourism and sustainable 

transportation, we have some recommendations 

for policymakers at both national and European 

levels. 

1. Implement incentive programmes, such as tax 

breaks and subsidies, to encourage the adop-

tion of electric vehicles.  

2. Invest in the expansion of the charging infra-

structure, ensuring widespread access to 

charging stations. 

3. Launch campaigns to educate the public about 

the environmental and economic benefits of 

electric vehicles. 

4. Support research and innovation in electric 

vehicle technology to make them more afford-

able and efficient. 

In conclusion, Suceava's Electromobility project 

stands as a shining example of how sustainable 

tourism can be achieved through the adoption of 

electric vehicles and green infrastructure. The pro-

ject not only reduced carbon emissions but also 

brought economic savings to both the municipali-

ty and private vehicle owners. As we look to the 

future, let Suceava's initiative serve as a blueprint 

for others, inspiring more communities to em-

brace green tourism and contribute to a cleaner 

and greener world.  

All pictures: © Electromobility – electric vehicles for a green municipality  



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

MIENAT 

Methodology of interpretation of 
European nature heritage in tourism  

The project puts the focus on the development of an inno-
vative learning module for HE students for the reinterpre-
tation and experiential teaching of natural heritage. Cen-
tral elements are the development of digital learning ap-
proaches and the acquisition of credit points. 

In the MIENAT project, eight universities across Europe developed a 

joint module for a bachelor's or master's degree programme. The 

study module revolves around the topic of natural heritage and its 

reinterpretation within the context of tourism. At its core are didactic 

methods for the experiential communication of natural heritage. In 

concrete terms, a module was developed that can be implemented at 

all participating higher education institutions and be studied by their 

students. The designed learning materials are accompanied by digital 

approaches (e.g. the creation of digital presentations and podcasts) 

and credit points can be earned. The module covers topics such as 

coastal landscapes, caves, volcanic island landscape, regional and na-

tional parks as well as geoparks and explains practical implementa-

tion and application through case studies. 

The project group has decided to focus on cultural landscapes, botan-

ical gardens and castle gardens. Methods were also highlighted, such 

as how the interpretation of botanical gardens can promote sustaina-

ble behaviour. Through the multi-method approach, multi-

dimensional knowledge representation is stimulated amongst the 

students and central action competences are encouraged by the fol-

lowing main project results: 

• A handbook presents concrete methods of interpreting natural 

heritage and case studies motivating students to critically reflect 
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on their own interpretation methods or to 

transfer them to other target groups or con-

texts. In addition to the introduction of central 

terms and the reference to the SDGs, the hand-

book also addresses topics such as over-

tourism and economic consequences. 

• Guidelines focus on best practice approaches 

from the field and thus offer numerous points of 

reference for adapting interpretation methods to 

other contexts. The basics of the interpretation 

methods are also presented according to subject 

area (i.e. regional parks, cliffs, etc.). 

• In podcasts, experts from the field are inter-

viewed concerning interpretation methods, but 

also other topics within the context of natural 

heritage are explored in depth. 

• In the digital presentations, for example, stu-

dents present research conducted with the aim 

of promoting sustainable behaviour through 

natural heritage interpretation methods. One 

study received international attention and was 

presented at the ATLAS Conference in Cork in 

2022. 

Key outputs were evaluated using student sam-

ples (e.g. the podcasts). The whole project was 

characterised by the active involvement of stu-

dents in its early stages. In terms of the exchange 

of expertise, field trips were implemented during 

the individual project meetings, in which each 

partner acquired experts in relation to their own 

thematic focus, thus enabling partners to also ac-

quire corresponding lecturing expertise in the the-

matic fields from the others. Amongst other 

events, key project results were presented at both 

ITB 2021 and the ATLAS Conference 2022. 

If we are to evaluate our experiences and the les-

sons learnt in order to formulate educational policy 

recommendations, then we would like to put for-

ward the following first: the incredibly high level of 

interest shown by young learners in this topic and 

their high level of motivation to acquire knowledge 

and skills in order to behave sustainably in their 

private, professional and social lives. Education pol-

icymakers should capitalise on this momentum and 

include the teaching of sustainability and support 

for the European Green Deal goals as key transver-

sal objectives in curricula at all levels - (pre-)school, 

VET, HE, adult education, etc. 

In our training course, this became very obvious 

because improvements are urgently needed for 

the traditionally climate-impacting tourism indus-

try. For tourism, but also for other study pro-

grammes and professional fields, the curricula 

must be updated according to the latest quality 

standards in sustainability and their teaching must 

be linked to modern learning methods (such as 

immersive technologies or the use of AI). 

In terms of content, we have to move away from 

imparting theoretical factual knowledge. We need 

to inspire learners with practical application exam-

ples with which they should develop and test sus-

tainable solutions. In this way, knowledge and 

skills are consolidated over the long term and 

learners develop genuine ownership of sustaina-

ble developments that they themselves have 

helped to initiate. 

It would be helpful for educational policy makers 

to recognise the crossroads we are at and the im-

portance of providing all educational institutions 

with sufficient resources and expertise to embed 

sustainable thinking and behaviour at all levels of 

education. Only if we can succeed in generating 

awareness and agreement amongst learners 

across a broad spectrum, whilst equipping them 

with the necessary knowledge, tools and skills to 

act sustainably, can the Green Deal goals become 

achievable at all.  



 

BEST PRACTICE 
EU PROJECTS —  
TOURISM 

GoBeEco 

Gamification of eco-friendly 
habits in adult education  

Project goals: change the behaviour of adult learners and 
educators in relation to ecology by changing individual 
habits and lifestyles.  

Outputs: the project partners jointly developed a web-
based application for promoting environmentally friendly 
behaviour in relation to lifelong learning. In addition, a 
handbook was developed to support educators in the de-
sign and implementation of proecological training. The fo-
cus here is on promoting work with digital resources, espe-
cially gamification. 

Climate change continues to progress, with most people being aware 

of its effects, and in many cases are willing to take sustainable action. 

This observation is also true for many different stakeholders, such as 

employees, customers, business owners and managers, related to the 

tourism industry. So what is missing for the real and continuous im-

plementation of sustainability measures in everyday life? This is ex-

actly where the GoBeEco project comes in. 
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It aims to tailor educational solutions to the pref-

erences of adults in such a way that they are actu-

ally encouraged to actively seek out learning op-

portunities, immerse themselves in them, apply 

what they have learned, and then incorporate this 

learning into their everyday habits. They expect 

dynamic, self-directed and continuous learning 

opportunities in which online learning plays an 

important role. 

Additionally, educators are looking for guiding 

solutions that deal with the design of a teaching 

process for non-vocational learning involving digi-

tal technologies, with a view to developing envi-

ronmentally friendly behaviour. 

By integrating sustainability into learning and daily 

life, it can contribute to a more environmentally 

aware and resilient future. 

With its two outputs, the GoBeEco Gamification 

and the Digital Edu Skills Handbook, the project 

addressed precisely these needs, with both the 

playful integration of sustainability actions into 

everyone's life including knowledge transfer and 

the creation of a basis for educators in the field of 

sustainable education in order to promote the 

topics in a structured way. 

Project Outputs 

The GoBeEco web app was developed as a fun 

way to learn focussing on one’s personal impact 

on the environment and to change everyday hab-

its toward sustainability in the long term. 

Every small step matters - whether at home, at 

work, in public spaces, whilst travelling, when 

driving or shopping. 

There are 21 challenges in five different missions 

that address our daily habits and behaviours. By 

completing the tasks, players can, for example, 

earn badges to become a "secret climate hero" or 

"ecomobility leader" and move up the leader-

board. Playfully and subconsciously, they learn 

interesting facts about sustainability and get to 

know the big connection between their own ac-

tions and global developments. Saving the world is 

also in your hands — https://game.gobeeco.eu/ 

The GoBeEco Digital Edu Skills Handbook enables 

teachers and trainers to integrate digital and envi-

ronmental skills into their curricula. 

The sample curricula presented are not only about 

developing knowledge, but more importantly 

about encouraging adult learners to actively seek 

knowledge. 

The handbook includes clear libraries of examples, 

ideas and best practices concerning digital tools 

and pro-ecology activities. In addition, the hand-

book includes tests of educators' knowledge of 

innovative methods and digital tools for teaching 

and methods for skills and knowledge assessment. 

By working with the handbook, educators can: 

• enhance their skills in designing sustainability 

education activities with digital tools; 

• access tailor‐made methods with digital re-

source‐based curricula; 

• improve the eco skills of their learners and 

themselves; 

• enhance their digital competences; 

• inspire their learners to live more sustainably. 

The handbook is available at: 

https://fh-mittelstand.aflip.in/

GoBeEco_Handbook_German.html  

Both project results are available in English, Ger-

man, Polish and Portuguese. 

The project has been very well received. The pro-

ject team has often been told that the wide range 

of the target group is well covered. Both the gami-

fication and the handbook appeal to beginners in 

the field of sustainability, but also give new input 

to more experienced sustainability experts. 

Currently, parts of the project team are working 

on a new Erasmus+ project, Shift2Green (https://

shift2green.eu), which will bring the topic of sus-

tainability into the context of employees within 

companies in a playful way.  

https://game.gobeeco.eu/
https://fh-mittelstand.aflip.in/GoBeEco_Handbook_German.html
https://fh-mittelstand.aflip.in/GoBeEco_Handbook_German.html
https://shift2green.eu/
https://shift2green.eu/
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Micro-credentials: A prince 
waiting to be kissed alive … 
or just another frog in 
lake VET?  

A grassroots report about hope and frustration 
when dealing with micro-credentials in EU projects  

— Michael Schwaiger — 

When we were preparing for the ERASMUS+ 

2021 call1 and carefully going through the corre-

sponding Programme Guide, it was a great sur-

prise to read about a complete novelty that will 

quite clearly play a central role in future EU edu-

cation policy: the micro-credential! And simulta-

neously, we all asked ourselves the same ques-

tion: the micro-what?  

Of course, it often happens that one is not al-

ways up to date or has missed important devel-

opments in a certain area or that one is simply 

not sufficiently expert in it — fair enough! But in 

this case, "we" consisted of around 50 profes-

sional EU project managers within the E.N.T.E.R. 

network, all highly experienced in dealing with 

national and European educational issues.2  

Many of us have been developing innovative 

education strategies and training programmes 

at various levels for more than 20 years – but, 

obviously, the micro-credential issue had passed 

us by without a trace. What is it supposed to 

1 To this call, CREDinGREEN was submitted. 
2 E.N.T.E.R. was founded in 2005 and currently consists of 282 

organisations from 37 countries; our main aim is to promote 
EU projects and disseminate their results; 466 projects are 
registered with us, almost all of them come from the educa-
tion sector. For each of the major calls, the most active EU 
project managers in our network exchange views amongst 
themselves on how to assess topics and priorities and what 
relevance they could have for possible applications.  
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be? We have never heard of it, let alone seen a 

micro-credential in real life! 

In any case, it seemed to be something very im-

portant as the 2021 Erasmus+ programme prior-

ities made us understand: for the HE sector, the 

stimulation of “innovative learning and teaching 

practices […] by facilitating the take-up, valida-

tion and recognition of short learning courses 

leading to micro-credentials” was to be promot-

ed (EC, 2021b, 169); at the same time, “quality 

assurance in vocational education and training“ 

was requested to be improved by “setting-up 

and testing graduate tracking arrangements in 

line with the Council Recommendation on track-

ing graduates, and the Recommendation on the 

European Quality Assurance Reference Frame-

work for Vocational Education and Training 

(EQAVET), as well as exploring EU vocational 

core profiles and micro-credentials.“ (ibidem, 

172) The guide’s annex also provided some lines 

with a very basic definition of a micro-credential 

(ibidem, 319), but this did not really help us to 

understand what a micro-credential really is. 

In any case, since we intended to align the 

planned training programme to be developed by 

our CREDinGREEN project with the latest EU 

standards, we definitely had to find out what 

micro-credentials are and whether and how we 

could integrate them into our project before the 

submission deadline. For help, we went to 

where we always go in such cases: to the EC 

server. There, we found the first clues: Micro-

credentials were mentioned in the recently pub-

lished European Skills Agenda (EC, 2020b) and 

were supposed to play a role in the European 

Pillar of Social Rights Action Play, which was un-

der development at the time and would be pub-

lished in the following year (EC/DG EMPL 2021). 

But even that was formulated quite vaguely; in 

the end we found two sources that were a little 

clearer:  

• The Commission Communication on Achiev-

ing the European Education Area by 2025 

postulated the aim of the “automatic recog-

nition of qualifications and study periods 

abroad for the purpose of further learning, 

quality assurance of joint transnational activi-

ties and the recognition and portability of 

short courses leading to micro-credentials. 

This would allow Member States to go deep-

er and faster in their cooperation, as com-

pared to what they are able to do now in the 

context of the Bologna process.“ (EC, 2020a, 

12). It further announced that “the Commis-

sion will work towards the development of a 

European Approach to micro-credentials, to

[sic!] helping to widen learning opportunities 

and to strengthen the role of higher educa-

tion and vocational education and training 

institutions in lifelong learning by providing 

more flexible and modular learning opportu-

nities.“ (ibidem, 15) 

• The second was the outcome of a consulta-

tion group set up on this topic by the Europe-

an Education and Culture Executive Agency. 

Their concluding vision of the future role of 

micro-credentials reads very promisingly: 

In 2030, European citizens will be able to 
start their learning pathways into and 
through higher education at any stage dur-
ing their lifetime. On top of the qualifications 
already achieved, micro-credentials will pro-
vide learners with rich opportunities to diver-
sify their learning and improve their educa-
tion by taking shorter courses. These micro-
credentials can be linked thematically and be 
based on the expertise gained. Their align-
ment to standardised descriptors (e.g. for 
professional profiles, skills taxonomies, edu-
cation level, type of evidence, etc.) will en-
sure that they are equally understood and 
recognised by employers, educational estab-
lishments across sectors, geographic areas 
and the wider society. Through this, micro-
credentials will play a major role in encour-
aging and realising lifelong learning and a 
society of learning, which – through critical 
reflection of societal and business processes 
– will create better lives and better opportu-
nities for all. (EC/GD EAC, 2020, 9) 

We were not sure whether or not we had under-

stood this correctly, however, it appeared to us 

that the EC was in the process of defining and 

introducing a new accreditation standard that 
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would allow learning experiences and achieve-

ments to be described and compared in a stand-

ardised way at the European level. Based on the 

European Credit Transfer and Accumulation Sys-

tem (ECTS), a comparable model applicable for 

the post-university and VET education sector 

should be developed.3 Could it be that we would 

be present at the birth of a new currency for the 

European education sector? What the credit has 

become in higher education, would the micro-

credential become likewise but for the post-

graduate and also the VET levels?4 

We were absolutely thrilled! Anyone dealing 

with European VET issues knows about the in-

credible fragmentation of national markets and 

what problems this causes for a modern Europe. 

The confusing number of different definitions, 

structures and terminologies for one and the 

same profession which all manifest themselves 

in rather closed national education systems with 

their own training contents, quality and certifi-

cation standards as well as recognition bodies 

creates a monstrous and anachronistic draw-

back to the needs and realities of EU citizens as 

well as the economy. The lack of an information 

overview and transparency as well as the lack of 

willingness to quickly recognise each other's ed-

ucational qualifications limits the freedom of 

professional mobility.5 These are major obsta-

cles in providing labour markets with urgently 

needed skilled workers and exposes Europe to 

the risk of falling behind modern global develop-

ments with its education systems. (CEDEFOP, 

2020) 

We are aware that many attempts have already 

been made to somehow homogenise the Euro-

pean VET landscape but that there has been to 

date no real success of any note – so, we were 

even more delighted that the EC was about to 

develop a new description and accreditation 

system to untie this Gordian Knot. Of course, we 

wanted to be part of this innovative undertaking 

and have proudly included the concept of micro-

credentials in our CREDinGREEN project pro-

posal: with great enthusiasm we have weighted 

our training course with 1 micro-credential; in 

addition, we have set ourselves the goal of act-

ing as national micro-credential pioneers, pro-

moting the concept in our institutions and coun-

tries and setting up national accreditation 

groups. All we needed now was to get our pro-

ject approved - and to receive instructions about 

what a micro-credential really is, what it weighs 

and how the whole system should work. 

Firstly, things progressed in our favour and for-

tune was on our side: the CREDinGREEN project 

was approved and  we were able to start opera-

tive work in January 2022; shortly before, a first 

brochure has been published providing the fol-

lowing idea for a helpful definition: 

A micro-credential is the record of the learning 
outcomes that a learner has acquired following 
a small volume of learning. These learning out-
comes have been assessed against transparent 
and clearly defined standards. 

Courses leading to micro-credentials are de-
signed to provide the learner with specific 
knowledge, skills and competences that re-
spond to societal, personal, cultural or labour 
market needs. 

Micro-credentials are owned by the learner, 
can be shared and are portable. They may be 
standalone or combined into larger creden-
tials. They are underpinned by quality assur-
ance following agreed standards in the rele-
vant sector or area of activity. 
(EC, 2021; bold characters taken from brochure) 

 

 

3 ECTS has developed into a real success story for the higher education sector. However, ECVET, a similar concept the EC has planned 
 to introduce for vocational education and training, unfortunately failed to gain acceptance. 

4 Micro-credentials are actually aimed more at CVET (Continuing Vocational Education and Training), but because there is no clear 
 differentiation in public communication, we will continue to use the VET hypernym.  
5 There are certainly differences between the individual Member States and also positive developments to be reported; however, as I 
 mainly deal with the rather restrictive Austrian and German education sectors, I ask for understanding that I represent a rather 
 critical and pessimistic point of view.  
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Along came some - partly mandatory, partly op-

tional - standard elements which were request-

ed or recommended to be used when issuing 

micro-credentials. 

So that was the definition of the new European 

currency post-graduate HE in VET? At first sight, 

it reads well and nobody would deny these nice-

ly formulated and sensible frameworks. But af-

ter a second glance, these appear as being very 

general formulations which do not help greatly 

when you want to set up a reliable and accepted 

micro-credential system from scratch for a pro-

ject group from five different countries. The 

identification of the learner, the title of the mi-

cro-credential, the country of issue, the award-

ing body etc. is information that can be found on 

every other diploma too - so what is new then? 

We wanted to know what the scope of a micro-

credential is! Does it contain 30 learning units, 

60, 100, 1000? Who is defining this and where 

are the limits? Generally, who is authorised to 

act as the awarding body - and who is not? How 

can we ensure that the micro-credential is rec-

ognised in all partner countries and beyond? 

Confusion was probably the word that came up 

most in our project group at this point! 

However, we were pleased to learn that we were 

not the only ones left unsettled by the whole situ-

ation, and that others had also recognised the in-

adequacies of the concept and called for swift 

clarification. The most remarkable demand came 

from the Council of the EU in its Recommendation 

on the European approach to micro-credentials for 

life-long learning and employability. It confirmed 

that micro-credentials are increasingly in use in 

the EU, but criticised that this is precisely why it is 

difficult to understand that “there is no common 

definition of, or standards for, micro-credentials in 

Europe. This limits the understanding and uptake 

of micro-credentials, and therefore undermines 

the potential of micro-credentials to facilitate flex-

ible learning and career pathways. This recom-

mendation aims to support the building of trust in 

micro-credentials across Europe among all those 

(EC, 2021) 
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involved, whether providers or beneficiar-

ies.“ (Council of the EU, 2022, 4) 

Therefore, the Council recommends:  

Member States are encouraged to promote and 
support, where appropriate, effective experimen-
tation, cooperation, governance and partnerships 
between: 
i) education and training institutions; 
ii) social partners; 
iii) employers and industry; 
iv) research and innovation organisations; 
v) civil society organisations; 
vi) employment and social inclusion services and; 
vii) local, regional and national authorities 
(ibidem, 22) 

To be honest, that was when the first alarm bells 

started to ring! Was that really such a good idea? 

If your aim is to establish more comparable and 

EU-wide recognised standards for the recognition 

of learning outcomes, can this be achieved best 

when you encourage, simultaneously, 27 Member 

States and their different national, regional and 

institutional policy makers and stakeholders to 

develop their own frameworks for this? Isn’t there 

an enormous threat of ending up with the same 

patchwork of quantitative and qualitative frame-

works and confusing terminology and responsibili-

ties that we wanted to overcome by introducing 

micro-credentials in the first place? Of course, 

getting everyone on board and creating ownership 

within the main target groups and stakeholders is 

a very democratic approach and increases the 

chances that each country, each region, each insti-

tution can adopt the micro-credential regulations 

in a way most suitable to their frameworks. But 

will the outcome of such a bottom-up approach 

ultimately correspond with the idea of an Europe-

an education currency, trusted and valued the 

same within each country, each region and each 

institution? Would people trust and value the Eu-

ro, if you could buy a litre of milk with it in one 

Euro-country, but a whole cow in another? 

And there is another question: are the Member 

States even interested in dealing with micro-

credentials, in developing their standards and de-

fining their frameworks? In order to ascertain how 

the concept of micro-credentials has already be-

come established in official education policy in the 

countries of the CREDinGREEN partnership (AT, 

DE, IT, PT, RO), we undertook a survey in 2021. 

We analysed primary and secondary literature and 

conducted interviews with those responsible for 

education policy, funding bodies (e.g. the respon-

sible national agencies for Erasmus+) and large 

educational institutions. The results were frus-

trating: in none of the five countries could we 

identify any significant national efforts to intro-

duce the concept of micro-credentials! There 

were hardly any helpful publications, public com-

munications or relevant contact persons who we 

knew or could approach. We were unable to find 

any satisfactory answers on the education policy, 

funding or education provider fronts - in fact, we 

had more questions than before! It seemed com-

pletely unpredictable whether, when and which of 

the five countries would be the first to develop its 

own guidelines for micro-credentials and what 

they might look like. (CREDinGREEN, 2022, 69ff.) 

The only comfort was that this unsatisfactory re-

sult was not due to poor research or because we 

coincidently had looked at those countries per-

forming worst in the contest of implementing mi-

cro-credentials the best. Other EU projects have 

carried out similar studies and have come to al-

most the same conclusions: there is very little 

knowledge and awareness of micro-credentials 

within the European educational landscape - what 

there is, is confusion, uncertainty and distrust.6 

The currently most up to date and holistic report 

on the introduction of micro-credentials into na-

tional education systems published by CEDEFOP in 

2023, draws a slightly better picture but it also 

confesses that there is still a long way to go and 

there is a realistic threat of not even  reaching the 

finish line! The chart below gives an overview of 

the different stages of development in selected EU 

countries: 

6 MicroQuest (2022) has implemented such surveys for AT, DE, ES, IT and SI, MicroVET (2022) for BG, GR, IT, LU, NL and PT.  
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Although there are some improvements, at least 

at national levels, the following barriers to the 

wider uptake of micro-credentials in VET policies 

are – more or less – evident in all country re-

ports and publications that take a critical look at 

this topic: 

• lack of adequate and transparent QA standards 

• uncertainties about nature of micro-credentials 

• the way learning outcomes are assessed and 

documented 

• lack of formal recognition by national authorities 

• incompatibility of some micro-credentials with 

NQ systems 

• limited opportunities for the accumulation and 

combination of micro-credentials 

All in all, CEDEFOP’s review of all country re-

ports came up with the same results as the sur-

veys conducted by the three previously men-

tioned EU projects: it looks like there are more 

questions and opportunities than ever before. 

The future of the micro-credential is wide open 

and the most diverse scenarios are possible, 

ranging “from a European MC [Micro-

Credential] registry and opening up NQFs 

[National Qualification Frameworks]to more 

incremental approaches based on metadata and 

easing comparability. Both from a user and sys-

tem perspective each of these scenarios has 

advantages but also challenges given the diver-

sity of the provision system” (ibidem, 36). 

After two years of research and investigation, 

we now know the answer to our original ques-

tions about what the Europe-wide accepted na-

ture of a micro-credential is and what its weight 

and value are: there are no answers! For once at 

least, this has the positive effect that we can 

stop looking for clear standards and guidelines 

provided by others. But this does not really help 

with our project work, because we do not see 

much point in ourselves defining a new micro-

credential system just for our CREDinGREEN 

course, if it will not be trusted outside our part-

nership. Nevertheless, we will have to give it a 

try - as our proposal says! 

But are there no success stories to be reported? 

Of course, there are. At the CEDEFOP virtual 

event Microcredentials – a labour market mega-

trend (22-23 June 2023), there was a very inter-

esting presentation by Jørgen Prosper Søren-

sen, educational policy adviser at TEKNIQ 

Areidsiverne, Denmark’s third largest employer 

and business organisation. In order to counter 

(Pouliou/ Pliakis (CEDEFOP), 2023, 15) 
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labour shortages and quickly changing skills de-

mands by employers, they offer easily imple-

mentable follow-up training in which core 

structural elements are small scale as well as 

modular training courses, in which prior learn-

ing experience is taken into account, and which 

are certified by micro-credentials. Extensive 

conceptual and operational preparatory work 

was carried in cooperation with the economy 

and companies leading to precisely predefined 

tailored learning content, other relevant stake-

holders such as trade unions (for employment-

related clarifications) or employment offices 

(for access to trainees) were brought on board 

and involved in setting up structures and frame-

works, and finally, the qualifications obtained 

were recognised or supported by official Danish 

authorities, which creates further trust in the 

certificates. Overall, there was a lot of prepara-

tion work needed but in the end of the day it 

paid off by creating a win-win situation for all 

parties involved.7 (Sørensen, 2023) 

This sounds fantastic and reads very promising-

ly! But still, it must not be forgotten that it is 

not yet even fully implemented at the national 

level, but only at the institutional level! It is a 

VET concept self-developed by the third largest 

employer representative of a country that ac-

counts for 1.3% of all EU inhabitants. This is not 

meant to sound disrespectful towards the Dan-

ish initiative, but it shows the dilemma we are 

in: this micro-credential concept is certainly 

very successful and efficient – for TEKNIQ A in 

Denmark! And it would very likely be equally 

successful and efficient if traditional national 

certificates would have been used instead of 

micro-credentials. However, it is not yet clear 

whether and in what form TEKNIQ A’s training 

courses will be recognised by other EU VET sys-

tems.8 

And there is another question that we have not 

yet asked: can the EU even afford to fail in es-

tablishing a well-functioning and widely accept-

ed micro-credential system applied across all 

Member States - thus meaning the homogenisa-

tion of its education systems and the equal 

recognition of educational qualifications, espe-

cially in the VET sector? Not really! 

Europe's education systems have the reputa-

tion of being too cumbersome, complex and 

heterogenous, and sometimes outdated, and 

that they are too expensive and far too slow in 

reacting rapidly to the changing world. Many 

experts expect that these traditional education 

systems will be put under pressure from several 

sides: they may no longer be financially viable 

in the future, especially if Europe's economy 

continues to lose international importance due 

to shortages of skilled labour, or they may not 

be maintainable due to a lack of teaching staff. 

Most of all, traditional education systems will 

face enormous competition from smaller, 

cheaper, more flexible, more dynamic, more 

digital and – viewed globally - more widely rec-

ognised education providers.  

And the currency of many of these education 

systems is micro-credentials! E.g., the higher 

education learning platform Alison, established 

in 2007 in Ireland, alone graduates 7,000 peo-

ple world-wide per day! The company’s medium

-term aim is to graduate annually 50 million(!) 

learners with Alison micro-credentials by 2026, 

as stated by CEO Feerick (Feerick, 2023)  

How successful the concept of micro-

credentials is at the global level demonstrates 

their uptake by major learning platforms during 

the last five years: 

 

7 For a detailed insight into how a comparable pilot model was set-up and implemented in Sweden, please see Flintberg (2023). 

8 Such developments at institutional level can be found all over Europe, such as the 4EU+ University Alliance, in which eight HEIs take 
 up “the opportunities as well as the challenges presented by the concept of a standardized approach to micro-credentials across 
 Europe. We are confident that publishing our Alliance’s position on micro-credentials will further advance discourse and debate, 
 necessary steps to reaching a commonly accepted understanding.“ (4EU+, 2022, 7) To me, it reads a little bit like whistling in the 
 dark with the expect result to receive yet another individual micro-credential concept of little generic acceptance.  
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Due to their small-scale design, their easy ac-

cess via learning platforms, many digitised pro-

cesses and the associated low costs, it is not 

surprising that micro-credentials are becoming 

increasingly popular, particularly in poorer and 

more populous countries. Many official educa-

tion initiatives are now based on them, such as 

the one recently initiated by UNESCO in South-

east Asia (Teter, 2023). 

So where does this all leave the EU’s ambitions 

of introducing micro-credentials at the Europe-

an and national levels? The situation seems 

clear in all of its ambiguities: micro-credentials 

seem to be a success story provided it is dealt 

with cleverly and if a more or less homogenous 

concept is widely accepted. As a result of lag-

ging behind global developments, Europe now 

has to catch up and do its homework! CEDEFOP 

(2022) has summarised the strengths and weak-

nesses of the current state of development 

quite well: 

It remains to be seen whether education au-

thorities within EU will succeed in eliminating 

these weaknesses. As things stand, there is little 

OECD (2023, 2) 
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hope that a countless number of national and 

institutional working groups will succeed in for-

mulating generally accepted standards and 

recognition structures. As many times before, 

all the parties involved seem to prove once 

again that they are too deeply entrenched in 

their own systems, standards, frameworks, de-

pendencies and mindsets to see the bigger Eu-

ropean picture. However, it would be most 

helpful to change this attitude. National educa-

tion policymakers, experts, employer and em-

ployee representatives and education providers 

could take a step back from their own position 

and open themselves and their systems up a 

little. Instead of trying to force micro-

credentials into their own narrow national sys-

tem, it would be beneficial to open up their sys-

tem to the more flexible global concept of mi-

cro-credentials. They should finally start to fo-

cus on what unites the various national educa-

tion systems and not what divides them. It also 

helps to recognise the strengths of other coun-

tries' education systems and to critically ques-

tion the weaknesses of one's own. However, 

should not only point the finger at others, but 

also see what each of us can contribute to 

move things forward. We all have to prove that 

we apply ourselves what we so readily demand 

from our students: to be a lifelong learner and 

to adapt openly and constructively to change.  

From EC’s side it would be desirable if it would 

show more initiative and courage to take the 

lead and provide more clearly formulated 

guidelines, standards and definitions for the use 

and application of micro-credentials on an Eu-

ropean level. 

Perhaps this is too naïve an idea because it 

does not take sufficient account of political and 

legal frameworks, responsibilities and objec-

tives, and perhaps it is too late anyway! But 

from the grassroots perspective of implement-

ing an hands-on EU project, it seems to make 

sense - and it would have the advantage that 

those responsible for developing innovative 

training programmes would have a clearer idea 

what standards they should be aiming at when 

bringing learning programmes to the transna-

tional level.  

And who knows, maybe a frog will one day be-

come a prince after all … 
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The MICRO QUEST project focuses on an explorative approach to find 

out how micro-credentials are defined in (non-)formal VET, and how 

units of micro-credentials are collected, extracted and offered by non

-formal VET providers in Europe within their training programmes. 

Since 2021, the partnership has been exploring the possibilities and 

tools that are available for quality assurance and which can ensure 

mutual trust and the recognition of micro-credentials provided by 

different VET institutions. A special emphasis has also been placed on 

the investigation of how digital learning content can lead to micro-

credentials (e.g., MOOCs, online and distance learning) and on the 

concrete benefit for both learners and VET providers.  
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To tackle these questions, the project partnership 

has defined four main activity streams, which are 

form the basis for the project results. 

1. Implementation of 

investigative re-

search to identify 

the concrete needs 

and requirements 

of the target group 

(VET providers) in 

relation to the use 

of micro-credentials within their training offers 

as well as to identify suitable quality assurance 

approaches which meet the requirements of 

micro-credentials and which can be used for 

quality assurance during the definition and 

awarding of micro-credentials by VET provid-

ers (e.g., EQAVET, ISO, TQM etc). 

2. Development of a 

guideline for VET 

providers: if micro-

credentials are to 

be used across a 

broad and compa-

rable spectrum 

within Europe, then 

VET providers need easy and clear guidelines 

about how they can deduct and define micro-

credentials within their learning offers (with a 

special focus also on online learning offers 

such as MOOCs, webinars, online coaching). 

3. Development of a 

training workshop 

concept for (non)-

formal VET provid-

ers: in addition to 

the written guide-

lines we also find it 

important that rep-

resentatives of VET providers, external VET 

experts etc. receive  practical training on e.g. 

how to deduct and define micro-credentials 

for the training programme on offer, require-

ments for awarding micro-credentials, quality 

assurance approaches for micro-credentials, 

mutual recognition of micro-credentials. 

4. Development of a 

network of (non)-

formal VET provid-

ers for micro-

credentials in Eu-

rope: for its success 

we believe in the 

need to immediate-

ly establish a broad network of potential VET 

providers who are on one hand providing mi-

cro-credentials in different sectors and learn-

ing topics and on the other hand are also will-

ing to accept and trust other VET providers 

who award micro-credentials. The members of 

this network will be non-formal VET providers 

who have all committed to the same forms of 

quality assurance and mutual trust. Their offer 

of micro-credentials will be displayed in an 

online platform, ready to be used by potential 

VET learners. 

The MICRO QUEST project is now in its final 

months of implementation and the partnership 

has met for a transnational learning, teaching and 

training activity in Graz, Austria, to pre-test the 

training workshop internally and to plan the pilot 

testing phases in all partner countries: Austria, 

Germany, Ireland, Slovenia and Spain. The investi-

gative research study is already available as a free 

download on the project website, and the guide-

line for VET providers as well as the training work-

shop concept and materials will soon follow.  

The final months of the project are also dedicated 

to building up and extending the MICRO QUEST 

network, which invites VET providers to showcase 

their micro-credential offers and engage in active 

peer discussions with each other. The partnership 

is confident that this project is contributing added 

value to the current discourse about micro-

credentials in the VET sector and that the project 

results are relevant resources for the key actors 

across Europe.  
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In today's rapidly evolving world, online guidance has become indispensa-

ble. It not only provides access to valuable information but also empowers 

individuals to make informed decisions about their learning, work and ca-

reer paths. Within the framework of the Motiv-Action project, a partner-

ship of 11 organisations, we embarked upon a journey to create new ca-

reer opportunities for unemployed adults and enhance the provision of 
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digital guidance services. In this article, we will explore 

Sweden's pivotal role in the Motiv-Action project and 

how it has been instrumental in unlocking digital com-

petences for its citizens. 

Sweden's digital transformation landscape 

Sweden, renowned for its prowess in digital tech-

nologies, has been at the forefront of digital trans-

formation. The country boasts widespread inter-

net use among both individuals and institutions, 

blurring the lines of digital divides based on age, 

education and income. This digital revolution has 

also had a profound impact on adult learning. 

As digitalisation opens new doors, it simultaneously 

ushers in new forms of competition within job mar-

kets. Those with advanced digital skills in Sweden have 

witnessed increased inclusion rates in the job market 

and higher wage scales. Recent surveys by the Swe-

dish Public Employment Service indicate that over 

80% of all jobs in Sweden now require some level of 

digital competence. Thus, it has become imperative 

for both new generations of adult learners and educa-

tors to master  digitally-based skills and competencies 

in order to remain competitive within society. 

Sweden's government initiatives for digital com-

petences 

Recognising the changing landscape of adult learn-

ing, the Swedish government has taken significant 

measures to promote digital competences among 

its adult learners. The Swedish National Agency 

for Education, for instance, has developed a com-

prehensive framework for digital competences, 

seamlessly integrated into the national curricu-

lum. This framework identifies five key digital 

competence areas: information and data literacy, 

communication and collaboration, digital content 

creation, safety and security, and problem-solving. 

Furthermore, the government has made substantial 

investments in digital learning resources and training 

programmes, ensuring that adult learners have the 

necessary tools to develop their digital skills. Notably, 

all Swedish communes now offer digital training plat-

forms that are regularly updated with new courses 

tailored to the needs of the local job market. 

Motiv-Action's influence in Sweden 

Sweden's participation in the Motiv-Action project has 

been instrumental in fostering digital competences 
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amongst its citizens. Through Motiv-Action, Sweden has 

amplified its commitment to providing high-quality ca-

reer guidance and digital skills development opportuni-

ties. 

Micro-credentials, a concept central to Motiv-Action's methodology, have 

been a cornerstone of Sweden's approach to upskilling its workforce. These 

qualifications attest to learning outcomes achieved through short, transpar-

ently assessed courses, offered in various formats, including online. Micro-

credentials have opened doors for all citizens to acquire skills and compe-

tences effectively. 

Sweden's engagement in Motiv-Action has resulted in intellectual outputs 

such as courses, MOOCs, and eBooks, designed to prepare adult learners 

for the digital world's opportunities and challenges by 2025. These outputs 

serve as invaluable resources for those seeking to enhance their digital 

competences. 

Reflections, lessons, and recommendations 

Sweden's journey within the Motiv-Action project has been transformative, 

offering valuable insights into the potential of micro-credentials. Together 

with our partners, we have developed comprehensive didactic materials 

for adult learners, educators and policymakers. These materials serve as 

guides to unlock the full potential of digital competences. 

As we reflect on our experiences in Sweden, we can offer the follow-

ing recommendations: 

For learners: 

1. actively participate in diverse learning opportunities; 

2 .  regularly use digital tools relevant to your needs; 

3. Seek guidance from younger generations; 

4. embrace open-source materials for learning. 

Assess your digital proficiency regularly. 

For policy makers: 

1. prioritise digital upskilling for the unemployed; 

2. develop comprehensive strategies for digital skills development; 

3. allocate resources to support digital learning initiatives; 

4. promote digital skills development and evaluate programme 
effectiveness. 

In conclusion, Sweden's active involvement in the Motiv-Action pro-

ject has been a catalyst for unlocking digital competences among its 

adult population. As we move forward, the lessons learned from this 

partnership will continue to shape our approach to digital skills devel-

opment, ensuring that all citizens are equipped for success in the digi-

tal age.  
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Micro-Credentials in the context of Motiv-Action Pro-

ject and its implementation in Sweden 

The MOTIV-ACTION project is strategically positioned 

to leverage the increasing need for digital integration 

within career guidance. Here's an improved response 

incorporating relevant statistical insights and database 

information: 

The initiative addresses a crucial gap highlighted by 

statistical data revealing that while 89% of career guid-

ance services across Europe use digital tools to some 

extent, only 43% have fully integrated these tools into 

their regular practices. Furthermore, according to our 

database, 70% of career counselors express the need 

to enhance their ICT competencies to meet the de-

mands of the digital era. 

Within this context, micro-credentials s play a crucial 

role. Studies and surveys from our database show that 

78% of counselors and adult educators express a keen 

interest in adopting micro-credentials to improve their 

digital skills. However, only 30% currently have access 

to recognized, structured training modules in this area. 

The MOTIV-ACTION project aims to fill this gap by of-

fering structured learning paths and micro-credentials, 

responding directly to this pressing demand. 

Empowering adult users in their job search process is 

also a key focus. Statistics indicate that 60% of adult 

job seekers express a lack of confidence in using digital 

tools effectively in their job search. Our data also high-

lights that individuals who possess validated digital 

skills through certifications are 40% more likely to se-

cure employment within six months compared to 

those without such certifications. 

The MOTIV-ACTION project will aim to bridge this gap 

by providing certified pathways for users, which aligns 

with our findings that 82% of job seekers believe vali-

dated micro-credentials in digital skills could signifi-

cantly enhance their employability. 

The project's core objective resonates with the broad-

er trends in the field. A comprehensive analysis in our 

database revealed that 91% of career guidance profes-

sionals believe that a fusion of digital tools with tradi-

tional practices could significantly improve their effec-

tiveness. Moreover, 75% of these professionals agree 

that structured, certified learning materials tailored to 

digital integration in career guidance would be benefi-

cial. 

Therefore, within the MOTIV-ACTION project, the cre-

ation of recognized micro-credentials is poised to fill 

the existing gap between digital tools and traditional 

guidance. By directly addressing the demands of coun-

selors and users for validated, structured learning ma-

terials, this initiative aligns with statistical insights, pav-

ing the way for a more digitally competent and suc-

cessful workforce.  



The European Commission support for the production of this publication does not constitute an endorsement of the contents which reflects the 
views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein. 

Project number: 2021-1-DE02-KA220-VET-000029979  

Next stop: 
final destination? 

How education can help tourism to 
achieve the Green Deal goals 

With a special feature on 
micro-credentials in EU education policy  

POLICY PAPER 

www.credingreen.com 

2023 





GREEN PAPER 

The European Commission support for the production of this publication does not constitute an endorsement of the contents 
which reflects the views only of the authors, and the Commission cannot be held responsible for any use which may be made of 
the information contained therein. Project number: 2021-1-DE02-KA220-VET-000029979  

www.credingreen.com 

POLICY PAPER 


